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Dear SCN News reader,

As the Chair of the UNSCN, a role | assumed on 1 October 2011, | am very pleased
interact with you through our SCN News publication during this exciting time for nu-
trition. Historic global momentum on nutrition today is galvanizing nations and hun-
dreds of stakeholders around the world to commit to address child undernutrition.
New partners and movements are emerging and existing ones are ensuring they ar
best prepared to support global efforts.

The UNSCN is responding to this dynamic new environment through a comprehen
sive reform process, initiated under the guidance of my predecessor, Alexander
Muller - whom 1 sincerely thank for his leadership and commitment. The first stage of
the reform process established an Executive Committee (ExCom), composed of ver
senior level officials from FAO, UNICEF, WFP and WHO, and including the UN Sec
taryDSYSNI £ {LISOAlIEf wSLINBaSyidliArAgsS 2y C
3dzS4Géd DAdARAY3I GKS 2@0SNItft 'b{/b STF2NI&Z (KBakiiyE/ 2
and management, and has met several times. As a true fieldworker at heart, my vision for the UNSCN is to evolve
an agile United Nations Nutrition Network focused on:

1 Supporting policy and strategic coherence in nutrition across the UN system;

1 Ensuring the UN system provides clear and consistent technical guidance in nutrition at the global and cot
try levels;

1 Serving as a repository of knowledge/data in nutrition across the UN system.

We are entering a new era of cooperation with new stakeholders working closely with national governments to su
port better nutrition in effective and innovative ways. Given the immense burden of undernutrition, fostering strong
partnerships that capitalize on the unique expertise and capacity of various stakeholders, including the business sec
is essential. Open and constructive dialogues can help pave new paths forward to establish acceptable and sustain
efforts. | am pleased that the UNSCN, through this publication, is looking at how stakeholders can engage the busir
sector to sustainably address malnutrition.

Looking forward, | am confident thatogether - the UN system, national governments and its many important part-
ners can help improvethewadl SAy3 YR YdzZiNAGAZ2Y I adGlradza 2F YAT A2y

Best wishes,
Ramiro Lopes da Silva

UNSCN Chair

Ramiro Lopes da Silva,Portuguese nationals Deputy Executive Director of the World Food Programme (WFP), and became the
eleventh UNSCN Chair on 1 October 2011. Mr. Lopes da Silva began his career with WFP in 1985 as Food Aid Logistics Coort
during the Great Horn of Africa and Sahel drought emergency. Since then, he has held senior management roles in operation
many countries, including Afghanistan, Angola, Ethiopia, Iraq, Pakistan and Sudan. He has held other senior positidns in WF|
cluding Director of Transport and Logistics, Special Envoy of the WFP Executive Director for the Afghanistan Crisisf Directc
Emergencies and Deputy Chief Operating Officeaddition to his WFP responsibilities, Mr Lopes da Silva was the UN Assistant
Secretary General and Humanitarian Coordinator for Irag from 2002 to 2004, subsequently becoming in 2004, Senior Advisor
the United Nations UndeBecretaryGeneral for Humanitarian Affairs.

back to contentsSCN NEWS #39


http://www.unscn.org

4 Editorial WWW.UNscn.org

EDITORIAL

The numbers of food and nutrition insecure in the world remain unacceptably
KAIKOD ¢KS C22R YR ! ANAOdzZ (dz2NE hNEI
2010 persisted at 925 million people suffering from hunger. A key indicator of
food and nutrition insecurity is stuntingvhen children fail to grow to their poten-

tial and are too short for their age compared to standards. The World Health Or-
ganization (WHO) estimates that about 171 million children below the age of five
were stunted in 2010. Moreover, 1.5 million children die annually due to wasting
perhaps the most severe acute manifestation of food and nutrition insecurity. At
the other end of the spectrum of nutrition problems, overweight and obesity are
increasing public health concerns worldwide, affecting people of all ages. As a con
sequence, rates of diabetes, cardiovascular disease and otheraiiig¢ed condi-
tions are escalating. While undernutrition, obesity and damated chronic dis-
eases are often perceived as separate problems, they are closely linked and oftel
rooted in poverty, coexisting in poor communities and at times even within the same household.

Ensuring food and nutrition security to all and realizing the human right to adequate food are moral imperatives, cril
cal challenges and a converging interest and shared responsibility of multiple stakeholders.

High and volatile food prices, climate change and an increased frequency of extreme weather events, increased li
ages between financial, energy and agricultural markets due to growing demand for biofuels and the growing and t
controlled financialization of food and agricultural commaodities, urbanization, population growth: these are all majo
contributing factors to food and nutrition insecurity. Coupled with the incidence of disease, decreased household c
pacity of caring for their most vulnerable members, and food market environments where healthy choices are, rect
rently, not easily accessible and affordable, they can lead to an increase in the prevalence of stunting, wasting anc
nutrition-related chronic diseases.

Global efforts to achieve the Millennium Development Goal (MDG) of reducing the proportion of people who suffe
from hunger by half ir2015 (MDG1) are being challenged by these factors. But even if this MDG is to be achieved
2015, some 600 million people in developing countries would still be suffering from hunger on a daily basis. The
same people could be the ones also affected by chronic diseases that are on the rise. Much more needs to be don
sustainably achieve food and nutrition security, and it must be done now.

Private initiatives are part of the solution. Millions of farmers and rural entrepreneurs form the bulk of agricultural pro
duction and investments. Private businesses, of all sizes, constitute the food supply chain as it evolves from the farn
the fork. Additionally, some of these businesses create foods for special therapeutic uses that carsderigeOther
private initiatives, from a large variety of industrial sectors create employment, generate income, produce a vast arr
of goods and services, and, in this way, are also critical to sustainable, long term food and nutrition security.

The United Nations (UN) Secretdbgneral Ban Knoon acknowledged the business community as an essential part-
ner for reaching the MDG goals in his 2010 report for the General AsseRgbypit A/64/669. Furthermore, in his
report to the UN General Assembly in 20Heport A/66/32(), he recognized that the relationship between the
United Nations and the private sector has entered a phase of maturation and that transformational partnerships are
tool to help achieving development objectives. However, he called attention to the remaining challenges for the UN
more fully take advantage of collaborations with the private sector. He requested that more long term and strategi
considerations are taken into account that include "further building up measures to protect the Organization's intec
rity, promote a culture of transparency and ensure alignment with the priorities set by Member States".
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Editorial 5

Nutrition and business interests are overlapping more and more. Businesses are increasingly including product ¢
social innovation as well as sustainability into their core corporate strategies and supply chains. Business is also
tinuously reaching out to new consumers, including the urban and rural poor, exploring emerging markets and engs
ing with other nutrition stakeholders. While these overlaps create opportunities for cooperation and convergence c
interests for achieving food and nutrition security, they also carry controversy, and sometimes cause heated deba
especially on transparency and accountability issues. There are cases of actual or perceived conflicts of interest
undermine such convergence and diminish trust, jeopardizing potentially fruitful initiatives.

Low and middleincome countries, engaged in scaling up nutrition, request ideas and examples on how to work wit
the business sector in ways that assure convergence of interest and manage potential conflicts, minimizing risks
maximizing benefits. Specifically, they are keen to see answers to the following questions:

1. Are there opportunities for a positive engagement with the business sector to improve nutrition? In which in
stances are the agendas of the public and the private sector compatible?

2. Is it possible to achieve convergence of interest by managing conflicts and thus for opening up more opport
nities for development? What are the unexplored potentials and gaps?

3. What are the innovative approaches for engaging with the business sector in nutrition that have high potenti
to sustainably improve livelihoods?

4. What kind of issues should be considered when entering into a partnership agreement with the business se
tor?

The UNSCN, in 2006, developedrarate Sector Engagement Polilbgt lays out a series of principles and mechanisms
that can help to manage and minimize the possible risk of conflicting interests. This SCRONeiksvs up and aims

at adding to this long overdue and necessary debate by offering space for interested authors to not only showcase
amples of publigrivate engagement where interests converged and generated positive results but also examine ar
present their insights on the potential risks, challenges and opportunities that such engagement brings. We invite t
interested reader of the SCN Ne®8 to engage in this balanced and constructive dialogue on nutstiginess coop-
eration in ways that contribute to our collective endeavours of ensuring food and nutrition security for all while servin
the purposes and principles embodied in the Charter of the United Nations.

Denise Costa Coitinho Delmue
UNSCN Executive Secretary

on behalf of the editorial team

Denise C Coitinho Delmugas been assigned to the UNSCN as Executive Secretary in MaysB81itas a diverse work experi-
ence in food security and nutrition having worked at country as well as global levels, in governmental policy and programmir
development and implementation as well as in the academic setting. As Director of Nutrition of the Ministry of Healthlpf Braz
her home country, she has developed, implemented and evaluated the Brazilian-vged National Nutrition Policy and de-
rived programming with measurable impact on child stunting reduction. At the international level, Dr. Coitinho held ssiior po
tions in UN agencies and worked as a consultant for International Financial Institutions and international nongovernmental o
ganizations (NGOs). Dr. Coitinho worked as Director of the Nutrition for Health and Development Department of the Worl
Health Organization based in Geneva and, successfully developed and was the first coordinator of REACH: Ending Child Ht
and Undernutrition Initiative, hosted by the World Food Programme in Rome. Dr. Coitinho has academic training in putblic heal
at the doctoral level and is also a researcher and senior lecturer in public health nutrition. At the University of Bhasilas
conceptualized and implementedhe first Food Security and Nutrition Policies Observatory of the American Relgiail posi-

tions held, Dr. Coitinho contributed to facilitate the dialogue and collaboration across partners, including from GoveyruNents
system agencies, NGOs and civil society organizations (CSOs) and has engaged productively with private sector partners tc
vance nutrition.
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COMMENTARY

PUBLIEPRIVATE ENGEGIENT FOR DIET AND HEALTH: ADDRESSING THE GOVERNANCE GAP
Corinna Hawkes PhD, Fellow, Centre for Food Policy, City University, London
Kent Buse, PhD, Senior Advisor, UNAIDS, Geneva

$Corresponding author. Emailorinnahawkes@02.co.uk

L dzi K2NJ a0 GSYSyidyY ¢KS 2LIAYyA2yaE SELINB&a&ASR Ay (KAA R&t@®dzySyi
tions. The authors confirm having no conflict of interest to declare.

THE GOVERNANCE GAP medical groups take funding, or oth-other healthy eatingpriented activi-

rwise engage, with the food indus-ies such as food strategy develop-

quagement be‘?”ee” t_h_e pu_bllc ancfr . ment (Finland), fruit and vegetable
private sectors in nutrition is pres- . :
nd wholegrain promotion

ently a topic of hot debate. The arenaHow to address these controversie Denmark), nutrition education cam-
of healthy eating and non and risks is highly contested. Listen—ai ns (C’zech Reoubli ducati
communicable diseases (NCD) is niog to current discussions, it woulgP2!9n¢ puf 'C()j’l % Lljl.ca on
exceptiong as the discussions leadingappear that the options are limited to activities (e.g. EPODJ: food labelling

up to the 2011 UN Highevel Meet- SA G K SNJ RS @GS 2 LA y 3ROMAMR {08, 'E'/O?" ﬁokr‘iﬂgﬁﬁ gnd

ing on NCD attest. Indeed, for all théssuing guidelines and conflict of jnhutrition” resear h (the United King-

risks involved, engagement in somderest statements that appear to aimqolm)' Iln t'hernltﬁe ?(SStates’ Olf Aérr}.erflc:i K
shape or form with the food industry to prevent engagement from hap':)('s i/u 0 C 2 lézy 21 57\ 2.\ : A
is necessary. After all, it provides thepening at all. Yet there is clearly more .~ 7. , -
food we eat. ¢ and should be more to the gov- initiative that includes nutrition asso-

Yet a governance gap exists in thernance agenda. So how can the nqcillatlgr’lsh afs pac;mer&' Eliewlrlletr)e’
g gap fition community better equip itself estie has formed a series ot colabo-

realm of healthy eating. There is no : Lo NrdGAz2ya +a LINI 27
clear governance structure that en-to better govern such interaction? £ £ dzS¢ LINPINI YYSOD ¢

ables the World Health Organization, | o ' ww9b¢ &9b D § Bgz% N & % R & p ot NIi y S N.

(WHO) to engage effectively and effis Swiss Society of Nutrition and Nestlé

. . ; . VIRONMENT .
ciently with the food industry in the Switzerland and Hungary, and
area of diet and NCRthat is, for the The first (albeit rather basic) require-g b dzii NA NE Ay . NI T A

appropriate objectives, under thement is to understand that engage-trained Nestlé volunteers promote
right terms, and with the right gov- ment takes many different forms. Fornutrition to schoolchildren through
ernance structure. Local level profesexample, the European Technologyames and play. The company also
sionals and actors have nothing toPlatform Food for Life is hosted byfunds the magazine of the profes-
follow but their common sense andfood companies within a Europeansjonal nutrition association in Brazil.
economic incentives (which mayCommission (EC) framework, and
clash) when faced with a requestoromotes the development of new At @ global level, examples of formal
from a private company for collabo-and reformulated foods. The Euro-£ngagements between the public and
ration. National governments oftenpean Union (EU) Platform on DietPrivate sector in the area of nutrition
want to engage with the food indus-Physical Activity and Health is, in cor'® few, particularly as compared
try when they think it can help trast, hosted by the EC and aims td/Ith the numerous Global Health
achieve political, economic and/orencourage private sector commit-Partnerships for infectious diseases
health goalsc but engagement inevi- ments to address obesity. The Cand2use and Harmer 2009). Some global
tably creates unease among som&RA by I2GSNYYSyidQ gdvogagypgdipsrecaivg iyndina,fram

stakeholders because of concern&roup involved representation fromthe food or pharmaceutical indus-

over real or perceived conflict of in-the public and private sectors on its"1eS: such as the Oxford Health Alli-

terest. In other cases, governmentsSteering Committee and drafted the3N¢: C3 Collaborating for Health,

may want to regulate the industry O2dzy i NBE Q& NBOSy i and_é-@ﬁ NC&YAI_“?REE‘ ﬁ% H%@Xf
but are swayed by lobbyists to leavestrategy. In Europe, too, salt reducEating & Active Living Global Partner-
well alone. Similar controversies reation strategies have involved public SMP_(HEAL), hosted by the Intermna-

their head when civil society andprivate sector engagement, as havdional Business Leaders Forum, has a
back to contentsSCN NEWS #39
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range of supporting and partner or-and the private sector (others be-participate but decisions on setting
ganizations, largely from the privatetween civil society and the privateagendas, allocating resources, over-
sector but also the public sector, withsector cannot really be termegublic seeing and evaluating activities etc.
the aim of finding ways that busi--private partnerships), some areare made by one sector or the other.
ySaasSa OFy 0S5 aLJIunNBd B Tgovérimdnt, Sothéradiy X fatmer can be described as a
to chronic diseases. In 2009, the Inindustry, others jointly; some ared LI NIy SNR KA L¥E 6 A UK
ternational Union of Nutritional Sci-hosted by the state, others by indusing a looser form of collaboration
ences (IUNS) announced a partneitry; some are led by public actors,(Buse and Harmer 2009; Hawkes and
ship with Unilever which aims, amongothers by the food industry; some-Buse 2011).

other thlngs through collaboration times a large transnational companyn addi
gAGK GKS F22R A YR dasolvedp othér2times ua\lémyﬂlla(t
nutritional recommendations into local business; some involve onIy in . . ;
F22R 3dzA RSt Ay S a I sstitutiohsioKthe IstateFagdytHe private acU%aéfre differences in the kinds of

s they undertake. As shown in
funds from Unilever to the IUNS. sector, while others include civil sociy . 1, these activities include provid-
ct;ty as well.

This commentary makes no claims t ing information, conducting joint re-

assess these interactions as eithe©ne particularly important distinction search, increasing access to nutritious
positive or negative as far as publiégs between interactions which arefoods and dialogue to develop strate-
health is concerned, all these initia- governed by a body with representa-gic responses to nutritional problems.
tives have their advocates and (oftertives from both sectors, and thoseThese activities require different

fierce) critics. Rather, our concern isvhich are not. In the former, deci-skills, functions and resourcesim-

to reveal that engagement can takesions about steering and governinglying differences in who should be
many forms. While all engagementghe initiative are shared between theinvolved and how.

involve participants from the state sectors; in the latter, both sectors

%on to these significant differ-

nceg etween forms of engagement,

Box 1. Core activities of public -private healthy eating initiatives

1.  Health promotion and communication campaigns (e.g., information leaflets and post-
ers)

2. Diet and nutrition education in formal and informal learning venues (e.g., building
cooking skills)

3. "OOOUOPEEUDOTI wbOi OUOCEUDOOWOOwWI OOEwWxUOEUEUUW
i OOE? woOOT OUwWK

4.  Controlling advertising and marketing of food products (e.g., through advertising
codes on marketing)

5. Increasing or decreasing access to food products (e.g., fruits, vegetables, vending ma-
chines)

6. Conducting or supporting research (e.g., on development of novel foods)

7.  Developing or reformulating food products (e.g., reducing salt)

8.  Developing recommendations, guidelines, advice and strategies for governments and
industry (e.g., government forum that includes the food industry)

9. Encouraging private sector action in general, such as providing a forum for commit-
Ol OUUwml 61 80w?/ OEUI BUOU-~» K

10. Funding for above activities connected to healthy eating

Publicprivate engagement thus in-LISNBR 2y Q& ARSI 2 T shaulf Yyeade@RBPES iyf thé firsh ia- |
volves different forms of engagementfood company providing educationstance, and if so, how to govern such
as well as differing types of activities] A & Ay &aO0OK22f & Ingrictiohsy DiffekeStNIeEpeckivas |
This goes some way to explain whgearch collaboration, it is not surpris-nay also be expected between those
there are such differing perspectivesng that they may hold different with experience of a formally gov-
on publicprivate engagement: if one views on whether these interactionserned partnership with shared deci-
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sionrmaking, those with experiencearound the world have allocated thesee an urgent need to improve the
of engagement that involves fundingrole of producing, distributing and governance of relations between the
alone, and those for whom providing food as a product essen-food (and pharma) industry and in-
GSy3aAFASYSyié¢ 2dza ltal vrSdubfic lifelandthealdvand dte¥national agencies, institutions of
agreed place to hold a conversation. means of generating economic activthe state and civil society in the area
N tyT to the private sector. Yet this isof diet and NCD. The emphasis to
As such, figuring out how to addres - . . PR PG
» Tlguring . iJNE'-FdeYRfé RAFTFTSRBVE G2y (KA &y S 8.
the governance gap should not jus . L= Lo 7 A
. : . ole of managing the economy, andd O2y ¥t AOU 2F A Y U SNJ
be a discussion about setting up an il f i ; What i ired i )
I2GSNYAYI aLld Ny é'_‘ﬁﬁ%f&‘?ﬁg'ﬁyé © Sr%%c ng. gsvglgrs. What Is required Is a serious
: citizens, including their health. ediscussion of governance more
where engagement is needed to q £ risk ari ¢ thdroadl d the devel ¢ of
meet objectives (which it may not S€cond source of risk arises from roadly an e development o
. 1Iact that sectors of the food industry pragmatic mechanisms and meas-
always be), and if so, what type o q q ket ds that Such hani d facili
governance structure is needed tOproCI uce ;nf mar ed. q[oo s tha areijrtes. uch mec ?nlsrrr:s wou dai; i-
meet the objectives and undertakeNo€sirablelrom a dielary perspec- tate —engagement where  needed,
L : glve (such as foods that are high irwhile recognizing that different inter-
the activities involved. This proces . : . .
. . . alories but low in nutrients). This isests are at stake and need to be met
inherently requires some analysis an : . : . .

. . L . _not the case with the entire sector,if sustained engagement is to be
discussion on the potential risks in- : : . .
volved the fruit and vegetable industry beingachieved. They would also acknowl-

' the notable example. But even heregdge that different interests mean
THE POTENTIAL RISKS OF ENGAE __produce can be tr_ansforr_nedthat there are circumstances where
MENT and incorporated into higicalorie engagement is not appropriate.

food products.

Engagement between the public andTh t0 mitigat q Arrlvlmg at such m(?[ﬁhamsrr:_s should
private sectors inevitably involves ere are ways to mitigate and maninvolve, among other actions, a

risksc for both sectors. As detailed inage these risks. While statementglobal process to identify where en-
: bout conflicts of interest and gagement with industry would help
Box 2, engagement may deflect thed S A . = o T P
public policy agenda, act to facilitate® ddzZA RSt Ay Sa T 2 NJ ashiedel ddfifed $uyblic ehealth Shied-
negative health outc;)mes of privatethe most obvious, along with screen4ives faster and more effectively, and

sector activities, create tensions beld Corporate participants for entry the appropriate governance struc-

tween public health actors who into colle}boration, much more funda-tures r_1eeded at _different scales (not
should be collaborating to advancemental is to _de_3|gn a governancdorgetting that different approaches
the healthy eating agenda, damageStrUCture that in itself ta_kes gccountmay be_ needed between the large
the legitimacy of institutions of the of and addresses the risks involvedtransnationals and smaller local com-
state, and create transaction costsso’ for example, for some publigpanies). To do so, the World Health
which may outweigh any publich_ealth quectives and activities, theOrganization (WHO) should host

risk profile may be such that the de-some form of expert consultation

health benefits. For the private sec-. 2 ) _ P
tor, the potential risks take a similarQSt 2LIYSyda 2F | T procksk, fin whithl aNGrogds risidgyeK éf LJ:

form: negative outcomes for their is preferable, with a governanceexpertise and experience is brought
core.busineSS' no guarantee that acStructure characterized by sharedtogether to think through and make
tions by the leinc sector counter todecisionmaking, accompanied byrecommendations on what will work
their core business interests WiIIguidelines for engagement, not leastbestc at the global, regional, national
cease; divisions and tensions withi

pn conflict of interest. In others, and local levels. More specifically,
and between companies; and loss o

Fhough, the riskg; and objectives and the consultation could address the
legitimacy in the eyes of sharehold-f"‘cnv't'_esc may mean a partners_h|p isfollowing issues:
ers. ill-advised, and a looser, albeit for- _ _
mal, form of engagement is required.1- Clarify why engagement is needed
The risks stem from two basicin other cases, there should be nd- for what reason, and with what
sources. First, the functions of theengagement at all. In all cases, afRPjectives, would different bodies
public and private sectors are fundahonest assessment of the interestd’®€d or want to engage with the pri-
mentally different. The responsibility involved ¢ for both the private and Vaté Sector.

of the private sector is to generatepublic sectors; must be made. 2. Review evidence of public health
profits for its owners and sharehold- impact of different forms of interac-

ers. This does not mean that the priTHE WAY FORWARD tions and of different types of activi-

vate sector does not have a IC)UinCGiven rising levels of obesity and nonties.
function: practically all governments 'ng . y
communicable diseases (NCD), we

A M oA oA
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Box 2. Risks arising from engagement between the public and private sectors in the area of healthy eating
and NCD

Risks for the public sector

1) Engagement deflects the public sector from taking potentially effective actions to encourage healthy eating
that are against the core business interests of the private sector participants, such as:

1 the focus of action is on areas where interests merge rather than on other measures, thus shifting policy
agenda away from areas of needed action

§ the public sector internally self -censors itself in order not to compromise the engagement
9 EWEUOUUUT wOl wOT 1T w?2d01l E1l UUPUa>» wOi wi OTETT O OUwI O1 Ul i
sibility that institutions of the state can take more effective actions in the absence of engagement

2) No guarantee that engagement will stop private industry from engaging in activities counter to public
health, with the risk that the engagement will act to further these negative activities, such as:

f engagement becomes a public relations tool for companies that produce products or take actions
counter to public health goals as part of their core business, thus facilitating the continuance of these
core business activities

91 OTETT Ol OUwpPPUT WEWUDOT Ol wEOOXxEOQaWOEOI UwUT 1T QOWE x x|
they also produce products or take actions counter to public health goals

3) Engagement, or the potential for engagement, leads to tensions within public bodies, between public bod-
ies, and/or with civil society groups owing to differing perspectives on engagement, so weakening collabora-
tion between bodies with otherwise similar objectives.

4) Loss of legitimacy in the eyes of the general public/media due to perceived cooptation by the private sec-
tor .

Risks for the private sector

1) Engagement could lead to negative outcomes on core business interests, such as:
1 the outcome of the engagement is reduced sales of core products
1 there is pressure to extend the objective/ activities of the engagement beyond the original mandate
f an outcome is a less favourable competitive environment (in the case of sectorwide engagement)
1 the costs exceed the benefits

2) No guarantee that engagement will prevent public action counter to private sector interests.

3) Engagement leads to divisions within companies (for example, if departments responsible for reputation
management and marketing department disagree about the benefits of engagement) or between them (such
as when engagement is with trade groups with members with different perspectives and interests).

4) Loss of legitimacy in the eyes of shareholders if the engagement fails, or if it is perceived as admittance
that the company is part of the problem.
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3. Assess the risks posed by intera@ny such governance structure itself)ance of publigrivate sector engage-

tions, and review risk mitigation andTo do so, the WHO needs a mandatment? No. On the contrary, we need

management approaches and theirand a Member State, or group ofto start this process. Now.

e e 1 dhroy, e eterences

4. Identify areas to unlock the poten- ' :

. fy P to be a Cosﬂy process, but it doeé?)use K, Harmer A (2009) Global Health

tial for further/future engagement on P hios: th h it of alobal
) eed to be a thorough and thoughtfulPartnerships: the mosn pit of globa

healthy eating and NCD, and a}reagne informed by evidence, a review€@th govemance. In: Buse K, Hein W,

not amenable to engagement given " ' Drager N (eds.Making Sense of Global

the inability to mitigate risks. of (;jlfferegt podSS|.bIef slitructuresl e.tc"HeaIth Governance, A policy perspec-
and conducted In full consu tatlontive. London: Palgrave. 24%7.

5. Propose guidance for interaction aiyith the private sector.

all levels. ) Hawkes C, Buse K (2011) Public health
‘So, do we need to be cautious aboutector and food industry interaction: it's
The WHO should host the process iNHza KAy 3 G2 | & LI e tf Sahiittie Aelndépartrib@hip daig A 2

order to ensure it is legitimate, ac-Yes. Do we need to be cautious aboute honest about underlying interests.
countable and transparent (without a process that places partnerships ifeuropean Journal of Public Healgl
in any way implyin@g priori that the their wider context and provides the (4):4061.

WHO should take a leadership role iframework for more effective govern-

Hosted on the UNSCN website www.unscn.org

IASC Global Nutrition Cluster Harmonized Training Package (HTP)

HTP hosted on the UNSCN websiiee UNSCN website hosts the Harmonized Training Package (HTP) developed un
der the Global Nutrition Cluster umbrella. The HTP is a unigue international training resodroechnical reference
document bringing together the latest information on Nutrition in Emergencies (NIE). It is increasingly being uged by
different agencies and institutions in many different countries and in different contexts. The HTP version 2.0 ig now

fully available. The website allows youdownload all modulein either WORD or PDF format.

What is the HTP7The HTP is not a readly-use training course. It cannot be used as an 'off the shelf' package. Rather
it should be used by experienced trainers as a package of materials during the process of developing a training cou
The HTP focuses on key nutrition areas in emergencies and protracted crisis situations. Its content is divided int
sections: Introduction and concepts (5 modules), Nutrition needs assessment and analysis (5 modules), Intefventic
to prevent and treat malnutrition (9 modules) and Monitoring, evaluation and accountability (2 modules). The HTP is
unique resource, comprised of 21 modules. Each module contains five parts: i) acknowledgemeniactisheet
LINE GARAY A 'y 2@SNIIA S Fechhigal NotesSr trafin2rR aafl Balddes tha pravidezguidaricd |an
current practice, iv) & NI A y S Nddhelp tEaniwrsRi8velop a training course, and \Besource®ocument which
lists relevant available resources.

Nutrition in Emergency Repositonflso on the UNSCN website, you will find thetrition in Emergency Repositary
which is a special stdection of theSCN Food & Nutrition Resource Partatontains all relevant key documents fe-
ferred to in the HTP modules and many more relevant resources and links.

Who developed the HTPPhe need for the HTP was identified in 2006 by the Global Nutrition Cluster. HTP Version
was coordinated and developed by NutritionWorks in 2008 on the basis of aramndgng stakeholder consultation, |in
collaboration with cluster member agencies, individuals and academic experts. The Version 1.0 was funded throu
the Global Nutrition Cluster.

Cluster members decided to periodically update the HTP modules in order to keep abreast with technical ¢evelo
ments. The 2011 HTP Version 2 update was undertaken in an Emergency Nutrition Network and Nutrition\Works ¢
laboration using the same editorial process and stakeholder involvement. HTP Version 2.0 was funded by the US
fice for Disaster Assistance to the ENN.

Each module has been written by one expert author and reviewed by at least two other experts in the subject are
The authors and reviewers are from academic institutions, United Nations and nongovernmental organizatipns at
expert consultants. Authors and reviewers of versions 1 and 2 are acknowledged at the beginning of each mogule.
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INTRODUCTION tional and regional levels, or world-trust. Partnerships may be fraught
In recent decades transformativeWide (World Health Organizationwith _controversy and ideolog.ical
systems change hae been a goal f(g\r/VHO] 20(_)8b). Three ratrenales suplandmines. Partners may share drffer—
diverse groups tackling the most ur_port pursuing strategic alliances andent goals, values and understandrng
gent public health nutrition chal- partnerships: to addres_s_ unmetof Aprobllems that Iead to greagree-
lenges affecting billions of IDeOIDIeneeds, to focus on specific underY Sy U a FYR RS@I t dzA
worldwide. Systems change is Soughresourced priorities, and to createferred strategies to address chal-
through new governance structures gyrtergy that adds value to target nuienges (Austrn 2000_; Fawcett et al.
innovative business models and par’trrtron and health goals (McLachlan2010). An mcompatrble and poorly
ticipatory approaches that foster and Garrett 2008; WHO 2008bexecuted partnership can damage

. ; . Working Group on Global Healthpublic trust, credibility and all part-
meaningful public and private SectorPartnerships 2005). YSNEQ 06N} YR  NB LIz

stakeholder engagement and action .
) ;S : . ese challenges, diverse groups are
: - Il PPP T . )
(Institute of Medicine 2009; McLach-Strategic alliances and are USé_eBngagrng in partnerships to improve

lan and Garrett 2008; Morris et al.to address emergencies, natural dis: 2 AL gt RN
2008; Traitler, Watzke and Saguyasters and build disaster resiIiencel“]lstzdl“t])t hSS_)a R;‘ ﬁulth - ?ZI t
2011 WHO 2004, 2008a). (National Research Council 201d° €0 behaviours and nheafth out

Thomas and Fritz 2006); to alleviateéomes in countries worldwide.
) . . . _poverty and mitigate global hunger
tions, strategic alliances and publrcanol food insecurity Agree 2011; PURPOSE OF THIS HAPE

Ennvar;[eni Fnartnte]rrshlpﬁ V\SEIPE) alrek IBRD/The World Bank 201United This paper examines the partner-
hoetge?s sres s O.lrj]g S stercrrs cSthe Nations [UN] 2009;US Agency for ships, alliances and interactions of 15

pursuing systen Yhternational Development [USAID]Jtransnationalfood, beverage and fast
to address a range of nutrition need

throughout the life course. This ap- Qll); to_tackle urrd_ernu_trition and food® or quicks.erve' restaurant
LINE I OK Syt )\.t 5 N%%frgﬂ@(efm %eflcdeR;%es ((?WFB%SR companies with UN System

. , 20 ;\Yac etal. 103(31; te “orga i%a jons, government agencies
Sue, one bllrsrness, _anq one On)promote healthy lifestyles to preventand NGOs to address global nutrition
Ea\./e,(r]m%n;\aa \o(rganrzé’at)r\og K(NGYO nd r@gaﬁeé ?bgsityﬁ ar?ﬁi ers%l?challenges. These issues have gener-
courage stakeholders to interact in e?ated, chronic noncom_munica [ eﬁd intenee controversy, espeeially
different ways (Global Alliance fordrseases (NCDHéncock,Kingo and in preparation for the U_nrted Nations
Improved Nutrition [GAIN] 2010) NoRaynaudZOl]; Kraak and Story 2010;(UN) Millennium Summit on Prevent-
) . - .. SridharMorrison and PioR01L Yach ing NCD in September 2011 (Cohen
single entity has sufficient funding,

. . et al. 2010b). 2011; Lincoln et al. 2011).
resources, influence, expertise or

reach to tackle the complex nutrition Effective collaboration is difficult, A range of contentious issues have
challenges in communities, at natakes time and involves buildingbeen raised, including: power imbal-

Multisectoral collaborations, coali-

! There are many definitions for a public-private interaction or public-private partnership (PPP). In this paper, a PPP is defined as col-
laboration between public and private sector actors within diverse arrangements that vary according to participants, legal status, gov-
ernance, management, policy-setting, contributions and operational roles to achieve specific goals and outcomes (WHO 2011b).

%Fast food represents food, beverages and meals designed for ready availability, use or consumption and sold at eating establish-
ments for consumption on the premises or take-out. In this paper, quick-serve restaurant (QSR) companies is the term used because
it is used by the restaurant industry sector to describe a specific category of chain restaurants where fast food is sold and consumed,
as opposed to full-serve restaurants or catering businesses.
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ances among partners, ineffectivepartnerships involving transnationalthat co-branded activities support
management of inherent conflicts of FBQSR companies. These examplesalthy products and healthy eating
interest, failure to establish strongare just a snapshot of existing partenvironments, comply with ethical
safeguards to protect public healthnerships as many of these stakeeodes of conduct, undertake due dili-
goals from being copted by com- holders are engaged in an array ofjence to assess partnership compati-
mercial interests, inappropriate €o singleagency partnerships and com-bility, and monitor and evaluate part-
sponsorship and cbranding ar- plex multipartner arrangements. nership outcomes.

rangements involving unhealthy food
o1 beveege producs, a1 ck e us o benets dotiion CLCoAL MUNCER ANPEIBOLSLE

making pathway tool (see Figure 153 )

interest NGOs (PINGO) and busmeignd an accountability leAsbefore Global public health nutrition issues

e recommend that prospective

w;rrr?:: ZNO%SSQESIEC;% ﬁllir:)rxvenreznoeom_ngaging with transnational FBQSHRre situated on a continuum of con-
Ereedhoff an’d Hébert 2011 Gilmore(:ompanies to address _g_lobal nutritioncer_n. Chronic hunger and food inse-
svell and Collin 2010- Képlan an hallenges. Accountability means thaturity aff_ect an estlmat(_ed 92_5 million
Brownell 2010: Kraak et, al. 2011 I_in_ome stakeholders have the right topeople_ in low and middleincome
coln et al 20’11_ Ludwig .;;md N;estl hold other stakeholders to a set ofcountries (LMIC) (FAO 2(_)10)a_de-
2008: Moﬁteiro ’Gomes and Canno erformance standards; to eva_lluatequate food and pooguality diets

’ ’ . whether they have accomplishedcontribute to undernutrition and mi-
2010; Oshaug 2009; Richter 2004) their responsibility in meeting thesecronutrient  deficiencies causing
These issues have been extensiveBtandards; and to impose penaltiesnearly 8 million child deaths under
documented for tobacco, pharma-restrictions or sanctions if they dofive years and leading to child and
ceutical and infant formula compa-not accomplish these standardsadult morbidity (Black et al. 2008;
nies (Brownell and Warner 2009;Grant and Keohane 2005). Two diMicronutrient Initiative 2009; UNICEF
Richter 2004). However, there aremensions of accountability should be2009). At the other end of the nutri-
limited evaluations of PPP involvingonsidered: answerability involving tion spectrum, poowuality diets and
UN organizations, government agenorganizations and FBQSR companisgdentary lifestyles cause overweight
cies, NGOs and global FBQSR complat seek to provide an account ofand obesity among an estimated 43
nies to address a spectrum of nutritheir decisions and actions to rele-million preschoolers under five years
tion-related issues including globalvant stakeholders; andenforceabil- (de Onis et al. 2010), 155 to 200 mil-
hunger, food insecurity, and the dou-ity, involving government regulationlion schoolaged children (Wang and
ble burden of malnutriton (DBMj  or industry seHregulatory mecha- Lobstein 2006), and 1.5 billion adult
undernutrition, overweight and obe- nisms to ensure corporate compli-men and women worldwide
sity, and lifestylerelated NCD. Global ance with international and national (Finucane et al. 2011). Lifestyle
FBQSR companies want to be recodaws, established standards, and lerelated NCD represent two thirds of
nized as legitimate partners whogally binding or voluntary codes ofthe 57 million global deaths, of which
bring unique skills, assets and reconduct (Newell 2008; Partnership nearly 80% occur in LMIC (Beaglehole
sources to address global nutritionGovernance and Accountability Initiaet al. 2011; WHO 2011a).

challenges, and have requestedive [PGAI] 2011) Further camplicating matters are the

aOf S NI IdZARST AYSqye Uit a 'sibldhMoEhfcrlsk Thterdefierational  nature  (Delisle
domains within which partnerships ye isionmaking pathway tool to 2008; James 200%)nd global mani-
are appropriate, effective and to beg jiye partnership engagement decifestation of the DBMT the co
Sy 02 dzNIMessehe Yach  and sions to assess opportunities, comexistence of maternal and child un-
Khan 2011). patibilities, and benefits versus risksdernutrition (i.e. wasting, stunting
We describe the scope of global hundevelop objectives and outcomes;and underweight) and micronutrient
ger, food insecurity and the DBM be£xecute a formal agreement with in-deficiencies (i.e. iron, vitamin A, io-
fore examining the resources neededput from legal counsel; and ensuredine and zinc) with child or adult
and available (through private sectormonitoring, evaluation and account-overweight, obesity and NCD in
initiatives, interactions and partner- ability. We suggest that all partnershouseholds, communities, and
ships) to help governments, UN sysadopt systematic and transparentamong vulnerable populations within
tem organizations and NGOs addresgccountability processes to balanceand between countries (FAO 2006;
these global nutrition challenges. Weprivate commercial interests with Prentice 2006; Uauy et al. 2008)he
discuss the role of the private sectorpublic health interests, manage conUN System Standing Committee on
and examine selected examples oflicts of interest and biases, ensureNutrition (UNSCN) acknowledged the

% Accountability is a concept linked to institutional performance and is a driver of governance. Accountability influences why decisions
are made and governance influences how decisions are made (PGAI 2011).
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Key Messages

1 Multisectoral collaborations, coalitions, strategic alliances and public -private partnerships (PPP) are
mechanisms through which stakeholders are pursuing systems change to address a range of nutri-
tion needs throughout the life course.

1 PPP take place within a context of governments being publicly accountable for protecting and pro-
moting the nutritional health of their citizens. Since the 1980s, governments have increasingly relied
on market-driven solutions to address public health nutrition challenges. The UN System has rein-
forced this trend by emphasizing private sector engagement through partnerships.

1 We examine the alliances, partnerships and interactions of 15 transnational food, beverage and quick
-serve restaurant (FBQSR) companies with UN System organizations, governments and non
governmental organizations (NGOs) to address global nutrition challenges. PPP with global FBQSR
companies have raised several contentious issues, including: power imbalances among partners, in-
effective management of inherent conflicts of interest, and failure to establish strong safeguards to
protect public health goals from being co-opted by commercial interests.

1 We examine the signatory status of 15 global FBQSR companies to the UN Global Compact. Seven
companies (i.e. Cargill, Danone, General Mills, Nestlé, PepsiCo, The CocaCola Company and Unile-
ver) are signatories; eight companies (i.e. Burger King, Heinz, Kellogg Company, Mars Inc., McDon-
EOEzUw" OUxOQUEUDPOOOW3T I w' TUUTT aw" OOxEOaWEOEwW8UON w!
Foods Mexico was a signatory, it was expelled in 2011 for not communicating progress.

1 The UN Global Compact should be amended to contain clear principles that support nutrition, con-
sumer health and wellness. Global FBQSR companies should be held accountable for the products
they manufacture and market, as well as their collective policies and actions to prevent and mitigate
undernutrition, obesity and the projected noncommunicable diseases (NCD) burden among popula-
tions worldwide.

1 Prospective partners should use a benefit risk decision-making pathway tool and an accountability
lens before engaging with transnational FBQSR companies to address global nutrition challenges.

1 All partners should adopt systematic and transparent accountability processes to balance private
commercial interests with public health interests, manage conflicts of interest and biases, ensure that
co-branded activities support healthy products and healthy eating environments, comply with ethi-
cal codes of conduct, assess partnership compatibility, and monitor and evaluate partnership out-
comes.

importance of addressing the DBM irity actions to reduce the risks of obe-dollars through global alliances to
a special 2006 issue (UNSCN 2008y and NCD (Beaglehole et al. 2011)levelop new food and agricultural
and more recently in the Sixth ReporiCoalitions, multisectoral alliances andolicies (Agree 2011); to use PPP to
on the World Nutrition Situation PPP are a potential way to raise anditigate global poverty, hunger and
2010 (UNSCN 2010a). administer funds to address globafood insecurity targeted by the Mil-
hunger and components of the globalennium Development Goals (MDG)
Resources needed to address g|obdDB|\/| (GA|N 2009Sridhar, Morrison (IBRD/The World Bank 2011; UN
public health nutrition challenges and Piot 201} Transnational FBQSR009); and also to support comple-
companies (see Table 1) and certaimentary initiatives such as the US
corporate foundations participate inD 2 @S NJ/ Y Begdi Qe  Future
several global alliances, coalitiongUSAID 2011; US Government 2011).
and partnerships to address globaResources have been pledged
nutrition challenges (Kraak et althrough the Global Alliance for Im-
2011). proved Nutrition (GAIN) to address
t icronutrient  deficiencies (GAIN
EOOQ). BothFeed the Futurand GAIN

An estimated US®0 billion dollars

annually is required to tackle the
global DBM, which includes U$$ to

12 billion to scale up 13 proven nutri-
tion interventions in 36 priority coun-
tries to prevent and treat undernutri-
tion (UNSCN 2010bjand at least Governments, businesses and priva
US$9 billion to implement five prior- foundations have pledged billions o
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partner with several global FBQSRdge tomorrow (Webber and Mer- DBM because of the transnational
companies. cure 2010). Businesses are focusedature of interactions among many
several concurrent challengesstakeholders within and across bor-
ich include responding to: (1)ders in the globalized food system.
lobal trends of emerging markets;Since the 1980s, governments have
rates through the International Food® " 0 GKS a3 thighdy linte- iEcrel_hsﬁag'ly relied on markefriven

& Beverage Alliance (2011). Europeaﬂrated and c_onnected globa_l econésolu't[ons to address public health
Platform for Action on Diet: Physicapmy; (3) environmental, social andnutrition challenges. The UN System

Activity and Health (The EvaluatiorSonsumer issues; (4) corporate andhas reinforced this trend by empha-

. ) : blic governance issues; (5) thesizing private sector engagement
Partnership 2010)JS Healthy Weight PY . >S5, ) T ector
Ci?nnniirt;:epnt ﬁozﬁdsaﬁ;f (2)(;11)6' Ign SStructure of the industry in which it through partnerships (Richter 2004).

five Public Health Responsibility De%?ompetes; and (?) sus:]alnljngB CUSThere has also been an emergence of
Networks in England (Department o onrgel\r/l en.ﬁggi?i; E_rr(]enc ’ ng C(:erg]e social entrepreneurship and cause
Health 2011). Additionally, the UN2"? Madl crinsey and &0

2010 “marketing to address global poverty
Millennium Summit draft resolution P& )- (Scott et al. 2011), and a trend to-

on the Prevention and Control ofGlobal FBQSR companies are aé-l NR @2 f dzy il NBtada OA
NCD, which was discussed at the Higtbuntable to many different stake-type of global economic governance
-Level meeting in September 2011holders: to their board of directors, that relies on socially focused, volun-
encouraged multsectoral partner- investors and shareholders to makeary codes of conduct or standards to
ships with private sector stakeholdersprofitable return on investments; to govern international businesses, as
to address NCDUN General Assem-governments by adhering to laws andopposed to stronger forms of govern-
bly 2011). regulations; and to their employeesment-supported legalymandated
and customers who purchase theirstandards for businesses (Vogel

Role of the private sector in address-products. If companies do not pay2008). When business standards are
ing global nutrition challenges attention to these audiences, theynot legalized, accountability operates
kose legitimacy. These companies ar@rimarily through reputation and
impact on health. It provides, man- aware that stgkeholder eng_agementpeer pressure, rather than in more
ages and spends substantial levels ovf”.th all of th(_-:-lr relevant aqdlences isformal ways (Grant and Keohane
global health fundingMcCoy, Chand CI’ItI'Cal to build brapq equity and re- 2005). Sevgral of the global FBQSR
and Sridhar 2009 The private sector main a tru_sted, Ieglt_lm_ate and profit- companies listed in '_I'able 1 are head-
also develops and markets product able business Bonini, Court and quartered in the United States (US),
and services, creates jobs providesyamhi 2009. and are acciountable both Ito us ar(;d

’ L international government laws an
gnmcﬂgygjgbg?iléglt?]eggsgsr’ngggelr;frlg;:_GLOBAL HEALTH GOVER®E, THEregulations, such as Codex Alimen-
esses (Buse and Lee 200%ancock, UN GLOBAL COMPACTDANORPO- tarius and the World Trade Organiza-
Kingo and Raynaud 2011 When RATE SOCIAL RESPONSIBILITY RBQ-

appropriately structured and exe- GRAMMES

cuted, partnerships with businessesgiobal health governance The UN Global Compact

can potentially address specific cost _ The UN Global Compact (2011) was
and investment challenges; improveGIozal hgalth 'Sov?}rnance IS a tern]aunched in 1999 by former UN Sec-
the efficiency and quality of servicegiﬁ ontso ar?éls C;' gntj :s Cltjjsr;%ntt; Cr:;) ;Sk etary-General, Kofi Annan, at the

delivery through sophisticated distri- 9 orld Economic Forum in Davos,

: . : . progress toward population health _ . : :
bution systems; and provide publicP"%9 Pop Switzerland to stimulate private sec-

sector stakeholders and NGOs Wiﬂputpomes.o:t rep(;essnts the coIIectlvetor actions to support UN goals and
access to financial and -kind re- actions adopte y governments,

) L . serve as an alternative to interna-
sources, influential networks, com-bmuostg]e;:nsgsprz?sctcmlpjl(;%f;yhfalfrzofional regulatory systems

munications expertise and technol- . i

ouy ransier Conway, Gupta. and GOverments, UN System organiza BAERs LI, S0
Prakash 2006 Hancock, Kingo and 0nS: NGO, donors (i.e., private and . citizenship initiative in the world

Raynaud 2011Nikolic and Maikisch corporate foundatl_ons and bilateral at promotes ten voluntary princi-

2006). agencies) and businesses are all pa¥h

of the global health governance SyS‘ptles of responsible corporate citizen-

Commercial investment decisions argem (Dodgson)ee and Drage2002). ship to §upport human rights, Ia_bour,
predicated on building a businessGI bl hoalth : I the environment and amtorruption
case today that will lead to an eco->'0Pa! health governance is relevan(Fall and Zahran 2010) (Table By

nomic benefit and a competitive to addressing global hunger and the2007, more than 3000 companies

Transnational FBQSR companies ha\(?%1
also pledged to promote healthy life-""
styles to prevent obesity and Neis}

The business sector has an importan
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from 100 countries, and over 700 civisuccessful implementation of the vol-Partners must critically evaluate
society, international labour organi-untary principles (Fall and Zahrarwhether and how UN System part-
zations and academic institutions2010). An additional concern raisederships are formed, and to account
were engaged in the Compact to enis that the UN Global Compact allowsor specific PPP contributions, contra-
courage businesses to contribute toOS NI I Ay O2 Y LJ y A&tS &ictiong, trangaétidaScosts hnél Kade
solving globalization challenges (UNvhich means they can improve theiroffs Utting and Zammit 2006 We
Global Compact Office 2007). reputation by associating with UNsuggest that the UN Global Compact
ystem organizations (Ollila 2003be amended to contain clear princi-
tting and Zammit 2006). ples that support nutrition, consumer
pealth and wellness. Global FBQSR

Several UN System organization
have acknowledged the important
role of the private sector, and specifi-We examined the signatory status o :
cally the food industry, to help 15 global FBQSR companies to the mpanies should be held account-
achieve nutrition and food security Global Compact (see Table 1). wa le fo;the pkroducts tTIey mﬁn_ufacl-
goals (UN 2009; WHO 2004; WH@®und that seven companies (i.e. Carlt-ggivaen o?c?;se;ngsa\é\{[?onzic: eé\g’ﬂ;
2010a; 2010b). In 2010, UN Secretargill, Danone, General Mills, Nestlé(le q E[) ‘ q it pb .

-General Ban Knoon emphasized PepsiCo, The Co€mola Company and nd mitigate undernutrition, ‘o esity
the important role of the business Unilever) are signatories; eight com—and the projected NCD burden

community in achieving the MDG bypanies (i.e. Burger King, Heinz, Kefmong populations worldwide.

2015 (UN General Assembly 2010). £ 233 / 2Y LIl yeés> al I%é L YQCD.Z a 05 QbP( | fC R Q4
. orporate Social Responsibility ( 5152
However, explicit principles to guideCorporatlon, The Hershey Compan

Sf)rogrammes
corporate activities that will promote

and Yum! Brands) are not signatories;
optimal nutrition and health through and although Kraft Foods Mexico wa&£SR programmes are used to address
sustainability planning are noticeably

a signatory in 2006, the company wasnany issues for which society and
absent from the UN Global Compactexpelled in 2011 for not communicat-other groups hold businesses ac-

Due to the absence of clear Iorinci_mg progress (UN Global Compact Otountable. CSR is an evolving concept

ples, certain UN System bodies havgce 2011). defined in various ways since it

developed specific private sector enNo QSR company listed in Table 1 isearlnerged in the 1950s (Lee and Car-

gagement guidelines. Between 200Gignatory to the UN Global Compact][g:rzglsl% Ej:ﬁlrr]re()rlllsiglr\95992i édentr']fi';?]_
and 2010, WHO released guideline$his finding is especially surprisingghro ic ethical leaal and .e(,:onr())mic)
for working with the private sector to given the partnership between Yum! pIC, » €9 . .

; : whereas Dabhlsrud (2008) identified
achieve health outcomes that definedBrands and the World Food Pro-ive CSR dimensions (i.e. contributin
commercial enterprises and providedgramme (2009) to address globa[ nvironmental st W.I’(.j hio. int _g
clarification for cash donations, con-hunger; as well as the 2002 partner-oraein g 'e; c?)nseerz ainfo E s'ngss
tributions-in-kind, seconded person-8 KAL) 0SG688y a0O5% gl-g.t PR aCoNg }ZER DRSNS

: opérations, Contributing to etonomic
nel, product development, meeting CEF (UN News Centre 2002) that us%fgvelo ment.interacting with _ all
sponsorship, hosting meetings, qnctausemarketing Aand cébranding relevargt stak’eholders angd taking vol-
dzZAYy3 21 hQa yIYS sangieS voréis Yunds For World = >12m ° 2 =10 = AH0 09. .
2000; 2008b; 2010a; 2010b). / KAt RNByQa 5F& g Séé‘s}\d Soet I\f:? Y I@g gakoa-;
¢KS !b{/b A& d'#%éﬁ-‘egﬁ-“ﬁ' Nf zﬁ\ﬁ\ a4 % TRORTRT WA 2y 2

: : o the Convention of th Iglngjhs to theln "2010, the International Organiza-
policy harmonization forum that pro- =, . o i
- Child in November 1989 (UNICE#on for Standardization (ISO) devel
motes cooperation among UN agen- . . o
: oo . 2009). This partnership generatedoped a consensus definition for
cies and partner organizations in sup: T, = A o < x =
port of community, national, regionalmtense cqntroversy_ among pybllca az2zo0Al ¢ NS; alLk2yaAoA
and international efforts to end mal- health, child protection and citizen stakeholder consultation process that

nutrition. in all of its forms. in this 9FOUPS who expressed that it wouldinvolved representatives from 99

P A~ P D | . & I X s~ ¢ o £ A

I3SySNI GA2ye 6! b{/RE Yh.ﬁ$f¥.g SL{PCRq rkf"%'@'&f"so‘zom,‘ ghe gedeh tote S
to its child nutrition and health work | NBFa 2% a2 OAlf N
the UNSCN released a proposal fo . . . .

.- : Butler 2002; Ruskin 2002). UNICHted by ISO for businesses include hu-
guiding private sector engagementl ttracted controversy in 2008man rights, labour practices, the envi-
and PPP interactions (UNSCN 2007) 250 attrac ed ghts, 1abour practices, the

when it partnered with Cadbury ronment, fair operating practices,
A 1Gyear evaluation offte UN Global (acquired by Kraft Foods Global itonsumer issues and community in-
Compact Officecriticized the initia- 2009) to sell cdranded candy and volvement and development
tive for lacking a clear focus, failing tachocolate in Canada to raise funds t¢Bowens 2011; ISO 2011).
de\{elop clear criteria to ad_mlt partici- & dzLJLJ2. NI . O. KAf RNB ygSﬁQ proér%%é' alﬁe}‘a?o}/m of \|78|\L|1‘¥ L1
pating companies, and inadequategrammes in Africalffick or Treat by tany disclosure used by companies to
Y2YAUZNRYy3 2%  &AONCEH @ahdila 2018 VLI Y A S communicate with relevant stake-
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holders to describe how they investeral Mills, Heinz, Yum! Brands Incties that contribute to obesity and
in communities and how well theyPepsiCo, The Co€&ola Company andNCD (Cuganesan, Guthrie and Ward
adhere to the UN Global Compact O52 y I f RQ& / 2 N1J2 MO Heigk(R0092Lying aind< FSajinBiJ
principles. CSR is also used to rescde. Said / 2 NLI2 N} S 20000 /A $ S IAX Yy t QIRprd-oy7 A
2NJ AYLINRE @GS | O2 Y L2bog)donactionsIsupybiiirt fhe ehl-gimmes can mislead the public into
tation, gather information about new ronment, climate change, humanbelieving that more is being done to
and emerging markets, and cultivaterights, philanthropy, employee rela-meet public goals than is actually fea-
consumer brand loyalty through stra-tions, financial managementandgova A 6 t S 3IA @Sy (1 KSas$s
tegic philanthropy Bonini, Court and ernance (CRO 2009). Actions targetccountability to their shareholders
Marchi 2009 Keys, Malnight and vaning nutrition, consumer health andto maximize profits (Reich 2008).

der Graaf 2009McKinsey and Com-wellness goals were not even amon%reviously secret tobacco company

pany 2008; Porter and Kramer 2002).the criteria assessed f_or the perform-d ocuments show that CSR anatso-
ance of these companies.

rate philanthropy have been used as
CSR programmes of global FBQSBnly recently have global FBQSR public relations tool to enhance a
companies companies developed more extensiv&eompany's image through high
The food system is multifaceted andcSR efforts fo_cused on addrgssingrofile sponsorships (Brownell and
has diverse sukectors. Global hunger, food insecurity, nutrition, Warner 2009; Tes!er and Malon_e
FBQSR companies face a complex Lynsumer h(,ealthvapdv wellness. Tatjle;OOS); to reframg issues and shift A
of requirements and societal expecta_M LINE ARSa | fAa attenﬂalif aw&l-frﬁhﬁ(thg(@ealfhmsky e
tions regarding animal welfare, theCSR programme theme (Table 1}2 T 02 YLI yASaQ LINEBR
environment (i.e. energy, water us‘e’Companles hgve also developedhg actl\{ltles (Brownell and Warne_r
and waste management): the qua“ty’pledge_zs, commitments and voluntary2009; F_nedman 2009); to alte_r public
reporting structures to show that perceptions about companies to

healthfulness and safety of its proc- _ ) _ s .
they are expanding healthier food,build credibility (McDaniel and

essed food and beverage products )
and social conditions (Hartmannbeverage and meal products; andvalone 2009); and to lobby against
2011) engaging in responsible marketingpublic health policies (Brownell and

' practices to promote healthy prod-Warner 2009; Ludwig and Nestle
Global FBSQR companies have tradiets to children worldwide (IFBA2008; Tesler and Malone 2008).
Flonally addressed social res.ponsl_bHQOll). In_dependent evaluations OfGIobaI FBQSR companies could gain
ity and environmental sustainabilitythese private sector efforts are

. PN the trust of diverse constituencies by
identified in the UN Global Compactineeded (Kraak et al. 2011). More ex-Sing CSR programmes in productive

dza A y 3 (KS &0 N LeénSive pragiess2should bmplﬁsme(é,’vays Companies could show  that
proach that includegpeople(social), by global FBQSR companies to eﬁiey ére making meaningful changes
planet(environmental), angrofitsor pand pledges to cover all reIevantin food and beverage product refor-
prosperity (economic) (Elkington practices that promote nutrition mulation; developing meaningful in-
2004). However, nutrition, consumergoals and healthy lifestyles to prevemﬂicators' and criteria  for  self
health and wellness were excludedand mitigate hunger, undernutrition, ulation; marketing ethically and
c2dK FNBY UKS 4 UoNdsityars thedBM budden (Nomayi%?fcéistent,ly across national borders;
and the Global Reporting Initiativeand Brownell 2010; Kraak and Stor)énd creating a long term strategy that’
(GRI 2011y a networkbased or- 2010; Porter and Kramer 2002). addresses both business and public
ganization that developed the WidelyTh . ) - health witi s that N
e conduct and philanthropic activin€alth nutrition goais that preven

used G3 Sustainability Reporting. o o . .
framework. The GRI framework is gles of companies influence consumand mitigate undernutrition, obesity

system for companies to mainstream® NE Q@ 0 N} YRt 28 t A@NCD. LId2NDKF &S Ay S

and voluntarily disclose their per-and product purchases (Hartmanntpere js also a need to develop ac-
formance and progress made towarcd?011). Consumers expect compani€gontapility mechanisms that  in-

specific financial, social, environi® Pehave ethically, and a negativgase transparency and hold compa-
mental and governance indicatorsCSR reputation can be more damagyies accountable for their marketing

(GRI 2011; Nikolaeva and Bichd'd for @ company than a positive CSK 4 ices. The Access to Nutrition
2010). The GRI system lacks specifi€ofile (Hartmann 2011). Some publiGyyey (ATNI) is a new initiative, jointly
indicators for companies to asses{€alth professionals, citizens group§nqeq by GAIN, the Gates Founda-
progress toward achieving nutrition,and Iegal_ practitioners arskeptical tion and Wellcome Trust (ATNI 2011)
consumer health and wellness out°f @nd mistrust CSR programmes b&p+ o4 potentially serve this func-

comes. Indeed, one CSR rating rankeuse they have been used to deflecfiy, “an |ndex is being developed to

six global FBQSR companies (j.e. GEPIIC attention from business activi-ipie the performance of global food
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and beverage companies in providingnaking pathway tool is available thatCONCLUSIONS
healthier products to address bothcan help to promote synergy and aCPartnerships present both opportuni-
undernutrition and obesity. The de-countability for specific outcomes.. :

. . . ties and risks to all partners. PPP oc-
velopers suggest that publicly sharanKraalf et al. 2011) (sge Figure 1). Ttl:%r within a context of governments
AYyFT2NN¥EUAZY |02 dziool €8 Yuide yaktseisiip eghEB4TL, o publicly accountable for pro-
ductlon and marketing practices mayment deC|S|c_>n.sf _to assess Opportun'fecting and promoting the nutritional
potentially develop processes thatties, compatibilities, and benefits Vel aalth of their citizens. A well de-

Fft2¢ 0SYyOKYI NJ A ¢ud riskd; Heveloobjedtivesiasdiod:- . d and executed partnershio can
performance (ATNI 2011). pigned and exectited p 'P

comes; execute a formal agreementdevelop good governance structures

with input from legal counsel; and :
o . to support transformative systems
MAXIMIZING BENEFITAND MINI- ensure monitoring, evaluation andchange that is more likely to improve

MIZING RISKS OF PARTNERSHIPSaccountability. Other partnership as- trition and health outcomes. An

An indepth discussion of partnershipses_sment toc_>|s are availableasker, incompatible and poorly executed
challenges is beyond the scope of thigveISS and Miller 200FPGAI 2011). partnership can damage public trust,
paper but explored elsewhere (BuseéEach partner should establish procONB RAG AT A& | yR | f
and Harmer 2007; Fawcett et alesses and outcomes that should beeputations.

2010; Koplan and Brownell 2010jndependently evaluated to create
Kraak and Story 2010; Kraak et abkupport for the partnership and dem-
2011; Nikolic and Maikisch 2006;onstrate accountability to external
Working Group on Global Healthgroups (Bailey 2010). Partnership%tioners regarding the need to de-
Partnerships 2006 All partners can be evaluated for infrastructure,velop clear guidelines for partnering
should adopt systematic and transdeadership, function, synergy andwith transnational FBQSR companies
parent accountability processes togovernance processes. Partnershi e propose that all partners use an.
navigate and manage six challengeshould also be evaluated for addingaccountability lens and adopt system-
balance private commercial interestsvalue to achieve nutrition and healthatic and transparent processes to
with public health interests, managegoals, objectives and outcomes; pro-

manage conflicts of interest, develop

; . ; N thin or" : .
conflicts of interest and biases, enduce measurable changes within o good governance practices, and navi-

sure that cebranded activities sup- ganizations, systems, and the Comgate partnership goals and outcomes.

port healthy products and healthy munity; reduce health and social in-W e offer a benefitrisk decision
eating environments, comply with equities; and achieve sustainabilitymaking pathway to help partners
ethical codes of conduct, undertakeoutcomes to build and institutionalize maximize benefits and minimize risks
due diligence to assess partnershigapacities to address global nutritior‘\Nhen collaborating to address global
compatibility, and monitor and evalu-challenges (Barr 2007; Butterfos%unger food insecurity and the DBM.
ate partnership outcomes (Kraak e2009; Kraak and Story 201Dasker, Doing s'o will help to achieve nutrition

al. 2011). \zl\gzlgs and Miller 20Q1Shortell et al. and health outcomes for populations
A sixstep, )- worldwide.

This paper is intended to stimulate a
dialogue within the global nutrition
and public health community of prac-

benefitrisk decision

Table 1. Profiles of global food, beverage and quggeve restaurant (FBQSR) companies

Burger King | Miami, 2.5 billion 74 n/a BK Positive Not a signatory to the UN
(2009) Florida, US (2009) Steps Global Compact
Cargill Minnetonka, 108 billion 66 Private, fam- | Growing To- Signatory to the UN Global
(2010) Minnesota, US |(2010) ily-owned gether Compact since 2011
business
see footnote

back to contentsSCN NEWS #39


http://www.unscn.org

18 Features

www.unscn.org

Table 1. Profiles of global food, beverage and qusgrve restaurant (FBQSR) compani@ont.)

Danone Paris, 21.5 billion 72 433*** Bringing Health | Signatory to the UN Global
(2010) France (2010) Through Food | Compact since 2003
to as Many Peo
ple as Possible
General Mills| Minneapolis, 16 billion 100 166** Nourishing Lives Signatory to the UN Global
(2011) Minnesota, US | (2010) Compact since 2008
Heinz Pittsburgh, 10 billion 50 232** The Original Not a signatory to the UN
(2009) Pennsylvania, |(2009) Pure Food Com}Global Compact
us pany
Kellogg Com{ Battle Creek, 13 billion 180 199** Bringing Our Not a signatory to the UN
pany Michigan, US | (2009) Best to You Global Compact
(2009)
Kraft Foods | Northfield, 48 billion 160 49** CreatingaMordM YNJ F(i C22R& [@SE
(2010) lllinois, US (2010) 167+ Delicious World| a signatory to the UN Global
Compact since 2006 but was
expelled in 2011 for failure to
communicate progress.
Kraft Foods acquired Cadbury
in 2009.
UWLY HnnyZ | blL/ 9
bury Canada entered a three
year partnership to raise funds
F2NJ OKAf RNByQa §
Africa. This partnership was
opposed by public health ad-
vocates.
Mars Inc. McLean, 30 billion 56 Private, fam{Our Principles inNot a signatory to the UN
(2010) Virginia, US (2010) ily-owned|Action Global Compact
business
see footnote
a 05 2 y I fORKB#0OK, 24 billion 100 111%* The Values We | Not a signatory to the UN
Corporation | |llinois, US (2010) 403*** Bring to the Global Compact
(2010) Table a052ylFftRQa lyy2
partnership with UNICEF in
2002 to raise money for World
/| KAt RNByQa 51

~—

with the anniversary of the U
System adoption of the Con-
vention of the Rights of the
Child in November 1989.

L5 ¢KAaA
posed by public health advo-
cates.
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Table 1. Profiles of global food, beverage and quggtve restaurant (FBQSR) compan(esnt.)

Nestlé S.A. |Vevey, 111 billion 86 4x** Creating Shared Signatory to the UN Global
(2009) Switzerland (2009) Value Compact since 2001
44 LY HAnodZ
tion filed a complaint with
the U.N. Global Compact
hFFAOS |ttt S3I)
CSR reports were misleadir|g
and the company had vio-
lated the Compact principle
PepsiCo Purchase, 57 billion 200 43** Performance |4 4 Raitnership with the
(2010) New York, US |(2010) 137k with Purpose | WFP to enhance humanitar
ian relief delivery (2009)
Signatory to the UN Global
Compact since 2008
The Coca Atlanta, 32 billion 200 70** Positive Living | Signatory to the UN Global
Cola Com- | Georgia, US (2009) 25 E*** Compact since 2006
pany
(2010)
The Hershey | Hershey, 5 billion 50 402** Bringing Sweet | Not a signatory to the UN
Company Pennsylvania, |(2009) Moments of Global Compact
(2009) us Hershey Happi-
ness to the
World Every Day
Unilever Rotterdam, 53.9 billion 170 136*** Creating a Bet- | Signatory to the UN Global
(2010) Netherlands and (2009) ter Future Every Compact since 2000
London, UK Day
Yum! Brands| Louisville, 10.8 billion 110 214** Serving the Not a signatory to the UN
(2009) Kentucky, US | (2009) World Global Compact

4 4 4Partnership with the

WEP to support Yum! Brands

World Hunger Relief Cam-
paign and to raise funds to
ddzLILI2 NI 2 Ct Q4
ing program for children
(2009)

*Estimated annual revenue represents
income that a company receives fromits 02 Y LI y & Q&
normal business activities from the sale responsibility report and/or website.
of goods and services to customers.

Iy y dz f

** CNN MoneyFortune 500 20110ur

Revenue figures are derived from each annual ranking of America's largest cor-

2 orafichdNlR 28] 2G18.qnand) O A | t

The Fortune 500 is an annual list com-
piled and published bifortunemagazine

o7

y 3

Qx
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that ranks the top 500 US public corpora-were a public company, it would be% 4 4 4 { 2 dzZNOSY t SLJAA/ 2 @
tions as ranked by their gross revenue ranked among the top 10 companies irtion and United Nations World Food Pro-

after adjustments made by Fortuneto  the Fortune 500 ranking. gramme announce partnership to en-
exclude the impact of excise taxes com- Mars, Inc. is a private, famitywned busi- hance humanitarian relief  delivery
panies collect. ness that is ranked as the fifth largest@round the world [press releasebifline)
** CNN Money. Fortune Global 500 privately held company in the United4 4 4 4 4 { 2 dZNOSY 2 2NI R
2011. Our annual ranking of America'sStates. (2009) Yum! Brands, KFC, Pizza Hut, Taco
largest corporations July 25, 2011. 1 { 2 dzNOSY ! ®b® Df 2 o [Bell Laupch \WarldHiungerReligf &ffort to
(onling) (2011) Participantsofline) raise,awareness, voluntperism and funds
The Fortune Global 500 is a ranking of  { 2 dZNDSY ¢ NA O1 2 NPENEKL o/ oMW a LAY e ¢! APFr
the top 500 corporations worldwide as ada (2010).ancet376:1514. ¢nline) global  spokesperson  [news release].
measured by revenue. The list is COMz, £ 2 gANDSY 'b bSsa / 0 'meNB GHNAHL 'DbL/9C
piled and published annually byortune 4 8| v5 gA G K ao52 AR Seyece foraTable; 1Adapted &OH}}}(QQ( T3
magazine. children. July 19.0fline) VI, Harrigan P Lawrence M, Harris_on P,

b { 2dNDSY . dzit SNI t Y ME"S'“'}‘%%?X& alanging

nd riskf  publicprivate

) : ; . 1T S : he benéji
NOTE: Cargill Inc. is a private, familya 052 v | f RQa f A yiiindNE 5 P9 S T4 S
owned business ranked as the largest 5, 1, { 2 gD S Y artnersmp_sf?)ad?'jres,st e giobal double

: - : - Foe  adflgen &f hdrdinftion®PHb HELtH Nutr
privately held, multinational corporation Nestlé, the UN Global Compact and OECR)1; (i pross). :

headquartered in the United States. If itg igelines. 21 Mayogline)

Table 2. Ten voluntary principles of the UN Global Compact to support corporate citizenship and sustain
ability

Human Rights 1. Businesses should support and respect the protection of in-
ternationally proclaimed human rights.

2. Businesses should make sure that they are not complicit in
human rights abuses.

Labour 3. Businesses should uphold the freedom of association and
the effective recognition of the right to collective bargaining.

4. Businesses should support the elimination of all forms of
forced and compulsory labour.

5. Businesses should support the effective abolition of child la-
bour.

6. Businesses should support the elimination of discrimination
in respect of employment and occupation.

Environment 7. Businesses are asked to support a precautionary approach
to environmental challenges.

8. Businesses should undertake initiatives to promote greater
environmental responsibility.

9. Businesses should encourage the development and diffusion
of environmentally-friendly technologies.

Anti -corruption 10. Businesses should work against corruption in all its forms,
including extortion and bribery.

Sourcefall PL, Zahran MM (2010hited Nations corporate partnerships: The role and functioning of the Global Cotdpéet
Nations: Genevap(line)
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Figure 1. Benefifrisk decisioamaking pathway for organizations to assess pubtidvate partnerships
with transnational food, beverage and quiekerve restaurant companies to address the global double bur-
den of malnutrition

ENGAGEMENT DECISIONS DISENGAGEMENT DECISIONS

I 1. Opportunities ]

Is the potential private-sector partner able to provide resources and opportunities
to help meet the organizations’ goals?

‘ Yes ‘
| 2. Compatibilities ]

Does the due diligence conducted for a private-sector partner show compatibility l?'“““_‘“ from the P‘m"iP
with the organization's mission, values and goals? o P process and Yy more

No L appropriate partners -
<5 Yes = =
[ 3. Benefits versus Risks ]
,
Do the benefits add value and outweigh the risks for a PPP based on the findings Redesign the type of partnership or
from the due diligence process? = dlsen:m ‘:’mm the partnership
o evelopment process
‘ Yes ‘ - P pr

[ 4, Objectives and Qutcomes J

Consider other forms of interaction
(i.e., coordination or collaboration
through networks, coalitions or consortia)
or other partners

]

o
v

’

d

I

Consult with Legal Counsel to darify
Can an appropriate type of PPP be defined with clear objectives and outcomes? ~ objectives and outcomes or
No disengage from the partnership

w‘ Yes ‘ L development process

[ 5. Formal Agreement ]
Does the formal agreement clearly lay out the terms of engagement in a formal
doc (i.e., dum of understanding, legal contract) that specifies
the PPP purpose, expectations, outcomes, deliverables, duration, process for
resolving conflicts of interest and risks, sustainability plan, and communicating
results to relevant stakeholders?

Yes

and amend where necessary the terms
of engagement with the proposed partner

”
Consult further with Legal Counsel to clarify ]

\

[ 6. Monitoring, Evaluation and Accountability ]
Do monitoring and evaluation d ate that the PPP has adhered to codes of Implement an exit strategy to disengage
conduct, delivered benefits, constructively managed and mitigated risks, and from the partnership
achieved objectives and outcomes within the designated time frame? No

Note: For prospective partners to put thiscisionrmaking required to ensure that the Swinburn B (2011Balancinghe benefits
decisionmaking pathway into practice, PPP will optimize benefits and minimize and riskof publicprivate partnerships to
steps 15 are nonnegotiable and all need risks to all partners and target popula-  address the global double burden of mal-
G2 0SS aeSace 0ST2NIBoNgINE OSSRAY 3 ¢ A G K [Inutrition. Pub Health Nut2011 (in

ps;e;tlasl pub(lsltj:pn;]/ate Paf_t”efShc'in_ | 4o SourceAdapted from Kraak VI, Harrigan press).
( )- Step 6 is the ongoing and fina ®P, Lawrence M, Harrison P, Jacksan M
References for table 1 Kellogg Company (2009) 20GBorporate Value Report 2009Vevey, Switzerland.
Burger King (200BK Positive Steps: Fiscang a L\]éqé/a AOAfAGE wSLRROINg . NAYy3IAYy3I hdzNJ . Sa
2009 Corporate Responsibility Report desbiine) PepsiCo (2010performance with Purpose:
(online) Kraft Foods (2010Treating a More Deli- The Promise of PepsiCo. Sustainability Sum-
Cargill Inc. (2010Corporate Responsibility cious World. Our 2010 Repofinline) mary 2010 (online)
Report: Growing Togethefnline) Mars Inc. (20100ur Principles in Action. The CocaCola Company (201Q)ive Posi-
. (online) tively. Our Commitment to Making a Posi-

Danone (2010Panone 10: Danone Essen™= . _tive Difference in the World. 20G809
tials in 2010. Economic and Social Repora O5 2y | f RQa [/ 2 NlM%Dﬁh—uéu%ta?n b Hj.é[le\yll 1 I-n Une)
(onling) F{ RQa Hnndg 22NI R6AR 8oy BTGNS s 5 L2 ya A

: : bility Online Report: The Values We Bring tbhe Hershey Company (200Qorporate
G I Mills (2011 te Social Re- . .
speonr?sriil)ilityIZS()l(lgonIiﬁ;rpora e >ocial ke the Table (online) Social Responsibility Report 20@&hline)
Heinz (2009)Heinz 2009 Corporate Sociaf O52y It RQa / 2 NLaanudl (Unieyer (2009)Sustaimable Development
Responsibility Repornline) Report 2010(online) Overview 2009: Creating a Better Future

Nestlé S.A. (2009)estlé Creating Shared = " Day(online)
back to contentsSCN NEWS #39


http://www.unscn.org
http://www.bk.com/cms/en/us/cms_out/digital_assets/files/pages/BK_CR_Report.pdf
http://www.cargill.com/cs/cr-report/overview/2010-cargill-cr-report.pdf
http://danone10.danone.com/uk/documents
http://www.generalmills.com/~/media/Files/CSR/2011_csr_final.ashx
http://www.heinz.com/CSR2009/media/Heinz_2008_2009_CSR_Report.pdf
http://www.kelloggcompany.com/uploadedFiles/KelloggCompany/Corporate_Responsiblity/Kelloggs%2009CRR_FullReport.pdf
http://www.kraftfoodscompany.com/SiteCollectionDocuments/pdf/kraftfoods_responsibility_report.pdf
http://www.mars.com/global/index.aspx
http://www.mcdonalds.at/presse/maps/McDCSR.pdf
http://www.aboutmcdonalds.com/etc/medialib/aboutMcDonalds/investor_relations3.Par.56096.File.dat/2010%20Annual%20Report%20(print).pdf
http://www2.nestle.com/Common/NestleDocuments/Documents/Reports/CSV%20reports/Global%20report%202009/Global_report_2009_GB.pdf
http://www.pepsico.com/Download/PepsiCo_2010_Sustainability_Summary.pdf
http://www.thecoca-colacompany.com/citizenship/pdf/2008-2009_sustainability_review.pdf
http://www.thehersheycompany.com/assets/pdfs/hersheycompany/Hershey2009CSRReport.pdf
http://www.unilever.com/images/sd_UnileverSDReport170310_amended_tcm13-212972.pdf

22 Features

www.unscn.org

Yum! Brands (2008Berving the World Milbank Q87(1):25%94.
(online)
highly effective global publprivate health

partnerships: practice and potentiagfocial
Science & Medicing4(2):25¢71.

General references

[Anonymous] (2010) Trick or Treat or UNI-
CEF Canad#&he LanceB76:1514. ¢nline)

Access to Nutrition Index (ATNI) (2011).
(online)

Agree.New initiative to provide path for-
ward for transforming food and ag policy
[news release]. 3 May 3 201Dn(ine)

Austin JE (2000) Strategic collaboration
between nonprofits and businesson- . .. .
profit and Voluntary Sector Quartet® ButlerP; YAOST¥ Ay aOS5The

tion:Geneva.

Business SectoNovember 20.dnline)

Buse K, Harmer AM (2007) Seven habits q.P

Buse K, Lee K (200Business and Global
Health Governancéiscussion Paper No. 5.
London School of Hygiene & Tropical Med
cine:London and World Health Organiza-

Business.un.org (200Quidelines on Coop-

eration between the United Nations and the

Elkington J (2004) Enter the triple bottom
line. In Henriques A, Richardson J (edkg
riple Bottom Line. Does It All Add Up? As-
sessing the Sustainability of Business and
CSREarthscan:London.

Fall PL, Zahran MM (2010nited Nations
corporate partnerships: the role and func-
it_ioning of the Global Compadinited Na-
tions:Geneva.dnline)

Fawcett S, Schultz J, Watsbhompson J,
Fox M, Bremby R (2010) Building multisec-
toral partnerships for population health
and health equity.Preventing Chronic Dis-
ease7(6):A118.¢nline)

I'Flfnu%é%g MI\EI, étngns 87? 80(\1/)van MJ, Dan-

(1):6%97. Guardian3 August 2002ofline) aei G, Lin JK, Paciorek CJ, Singh GM,

Bailey SBC (2010) Focusing on solid parm@_utterfoss FD (2009) Evaluating partnerGutierrez HR, Lu Y, Bahalim AN, Farzadfar F,
ships across multiple sectors for populationShips to prevent and manage chronic disRiley LM, Ezzati M; Global Burden of Meta-

health improvementPreventing Chronic ease.Preventing Chronic Disea$¢2):A64. bolic Risk Factors of Chronic Diseases Col-

Disease’(6):A115. ¢nline) (online)
Barr DA (2007) Ethics in public health re-

effectiveness of publiprivate partnerships BuSiness and Socied$(3):26&95.

Carroll AB (1999) Corporate social respon
search: a research protocol to evaluate the bility: evolution of a definitional construct.

laborating Group (Body Mass Index) (2011)
National, regional, and global trends in

S‘bodymass index since 1980: systematic

analysis of health examination surveys and
epidemiological studies with 960 country

as a means to improve health and welfare cgohen D (2011) Will industry influence deyears and 9.1 million participantShe Lan-

systems worldwideAmerican Journal of

Public Healtt®7(1):1%25 (nline) 343:d5328. ¢nline)

rail UN summit?British Medical Journal cet377(9765):55¢67.

Food and Agriculture Organization (FAO)

Beaglehole R, Bonita R, Horton R, Adams €gnway MD, Gupta S, Prakash S (2006)006)The Double Burden of Malnutrition:
Alleyne G, Asaria P, Baugh V, Bekedam Blyiding better partnerships for global Case Studies From Six Developing Countries.

Colagiuri S, Collins T, Ebrahim S, Engelgau

M, Galea G, Gaziano T, Geneau R, Haines@rporate ;
Hospedales J, Jha P, Keeling A, Leeder(SRO) (2009 wh Qa4
Lincoln P, McKee M, Mackay J, Magnussdnitizens 2009online)

R, Moodie R, Mwatsama M, Nishtar Scyganesan S, Guthrie J, Ward L (2010)

MAan

Norrving B, Patterson D, Piot P, Ralston dmining CSR disclosure strategies withi

Responsibility Organization
. S &abd and2 Agrigailmge Danization (FAO)

FAO Food and Nutrition
FAO:Romepofiline)

Paper 84.

(2010) The State of Food Insecurity in the
World: Addressing food insecurity in pro-

E}?ﬁicted crisesFAO:Rome ofiline)

Rani M, Reddy KS, Sassi F, Sheron N, Sty Australian food and beverage industry Freedhoff Y, Hébert PC (2011) Partnerships

ler D, Suh I, Torode J, Varghese C, Wattﬁ?ccounting ForurB4:169:83.
Lancet NCD Action Group; NCD Alliance
(2011) Priority actions for

the non Dahlsrud A (2008) How corporate soci

between health organizations and the food

akndustry risk derailing public health nutri-

ion. Canadian Medical Association Journal

communicable disease crisighe Lancet responsibility is defined: an analysis of 37 g4 35935 (oniing)

377(9775):143847. (online)
] and Environmental Manageme6:1¢13.
Black RE, Allen LH, Bhutta ZA, Caulfield LE,

de Onis M, Ezzati M, Mathers C, Rivera Pelisle HF (2008) The double burden o
Maternal and Child Undernutriton Study Malnutrition in mothers and the intergen-

definitions. Corporate Social Responsibility

CNBYyOK ¢z [F.SNBS
?II marketers nowMcKinsey Qonline)

[ =

Friedman LC (2009) Tobacco industry use of

Group (2008) Maternal and child undernu-€rational impact.Annals of the New York corporate social responsibility tactics as a

trition: global and regional exposures andAcademy of Sciencé436:172.84.
health consequences.The Lancet371 §e Onis M. Bléssner M Borghi
(9626):24260.

Bonini S, Court D, Marchi A (2009) Rebuild@nd obesity among prechool children.
ing Corporate reputations_McKinsey Q American Journal of Clinical Nutritio2

(online) (5):125%64. (nline)

Bowens R (2011)nderstanding the 1SO Department of Health (2011yhe Public
26000 Social Responsibility Standard ant€@lth Responsibility DedllK Department
how it relates to and can be assessed alondf Health : Englando(line)

side other standards SGS SA:Ge”evaDodgson R, Lee K, Drager N (20G®)bal
(online)

E (2010(
Global prevalence and trends of overweight

Health Governance: A Conceptual Revie

sword and a shield on secondhand smoke
issuesJournal of Law, Medicine & Ethigs
4):813;27.

Gilmore AB, Savell E, Collin J (2011) Public
health, corporations and the New Responsi-
bility Deal: promoting partnerships with
vectors of diseasedournal of Public Health

33(1):2:4. ©online)

Global Alliance for Improved Nutrition
(GAIN) (2009)Annual Report 2062009.

£on|ine)

Brownell KD, Warner KE (2009) The periliscussion Paper No. London School of Global ~Alliance for Improved Nutrition
of ignoring history: Big Tobacco played dirtylygiene & Tropical Medicine:London andGAIN) (2010partnerships and Collabora-

and millions died. How similar is Big Food¥Vorld Health Organization:Genevan(ine)

tion. Summary of the Workshop. Business

back to contentsSCN NEWS #39


http://www.unscn.org
http://www.yum.com/responsibility/pdf/yum08csrrpt.pdf
http://download.thelancet.com/pdfs/journals/lancet/PIIS0140673610619642.pdf?id=5bbe37e152166496:-60dba977:1316041af57:22e81311584630860
http://www.accesstonutrition.org/
http://www.foodandagpolicy.org/news/story/pr/new-initiative-provide-path-forward-transforming-food-and-ag-policy
http://www.cdc.gov/pcd/issues/2010/nov/10_0126.htm
http://www.ajph.org/cgi/reprint/97/1/19
http://download.thelancet.com/pdfs/journals/lancet/PIIS0140673611603930.pdf?id=4d037fefcb72946c:-6ed9353d:12fb8d84613:a5f1304481626816
http://www.mckinseyquarterly.com/Rebuilding_corporate_reputations_2367
http://www.sgs.com/white-paper-library/iso-26000-information-request.htm
http://business.un.org/en/assets/83f0a197-b3b8-41ba-8843-d8c5b5d59fe1.pdf
http://www.guardian.co.uk/society/2002/aug/03/fundraising.publichealth1
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC2687870/pdf/PCD62A64.pdf
.%20https:/www.ghdonline.org/uploads/BMJ_UN_Summit.pdf
http://www.mckinseyquarterly.com/Building_better_partnerships_for_global_health_1885
http://www.thecro.com/files/CRO100BestCorporateCitizensList2009.pdf
http://www.ajcn.org/content/92/5/1257.full.pdf+html
http://www.dh.gov.uk/prod_consum_dh/groups/dh_digitalassets/documents/digitalasset/dh_125237.pdf
http://whqlibdoc.who.int/publications/2002/a85727_eng.pdf
http://www.unjiu.org/data/reports/2010/JIU.REP.2010.9_For%20Printing_17%20January%202011.pdf
http://www.cdc.gov/pcd/issues/2010/nov/10_0079.htm
ftp://ftp.fao.org/docrep/fao/009/a0442e/a0442e00.pdf
http://www.fao.org/docrep/013/i1683e/i1683e.pdf
http://www.cmaj.ca/cgi/reprint/183/3/291
https://www.mckinseyquarterly.com/PDFDownload.aspx?ar=2834&srid=17
http://jpubhealth.oxfordjournals.org/content/early/2011/02/06/pubmed.fdr008.full.pdf+html
http://www.gainhealth.org/sites/default/files/AR_08-09_web_0.pdf

WWW.UNSCN.org Features 23

Seeking Solutions to the Fight Against Malkibility in public health.British Medical National Research Council. Committee on
nutrition. 4" GAIN Business Alliance ForumJournall4:341.6nline) PrivatePublic Sector Collaboration to En-
2526 May, 2010. GAIN:Genevan(ine) Lasker RD, Weiss ES, Miller R (2001) Par}gnce Community Disaster Resilience, Geo-

Global Reporting Initiative (GRI) (2011pership synergy: a practical framework forgraphlcal Smgncg Comm|ttee“(201m||d-
. . : . ing Community Disaster Resilience through
Global Reporting Framewarfonline) studying and strengthening the collabora-_ > . . .
tive advantageMillbank Q79(2):17&205 PrivatePublic CollaborationThe National
Grant RW, Keohane RO (2005) Accountabli- g ’ ’

Academies Press: Washington DC.
ity and abuses of power in world politics.Lee SY, Carroll CE (2011) The emergen
American Political Science Rev@®(1):2% variation, and evolution of corporate SOC'aIaccountability and the politics of climate

43 resp9n5|blllty in the pUb.“C sphere, .1980 change Global Environmental Politi@122
T|21%04' The exposure of firms to public de-

fFewel p (2008) Civil society, corporate

s s e svep gy D, Joumalof Business EWGSa11% o0

and NCDsGlobal Healti7:23. pnline) 131. pnline) !\Ilk(_)la_eva R, Bicho M_(2010) The_role of
bnline Lincoln P, Rundall P, Jeffery B, Kellett cljnstltutlonal and_reputanonal factors in the

Hartmann M (2011) Corporate social re- ! ' ) vbluntary adoption of corporate social re-

Lobstein T, Lhotska L, Allen K, Gupta éA‘ponsibiIity reporting standardslournal of

Review of Agricultural Economi88(3):297 (2011) Conﬂlcts of interest and_the UN .hlgr}he Academy of Marketing Scien88:13€;
-level meeting on nortommunicable dis- 47. onling)

¢324. . .
eases.The Lanceearly online publication,
Healthy Weight Commitment Foundation16 September. doi:10.1016/S014036 Nikolic IA, Maikisch H (200BublicPrivate

sponsibility in the food sectorEuropean

(2011) 2010 Annual Review January 28. (11)6146%3. Partnerships and Collaboration in the
(online) Health SectarAn Overview with Case Stud-

Ludwig DS, Nestle M (2008) Can the food .
. . o - . les from Recent European Experierntke
Herrick C (2009) Shifting blame/sellingndustry play a constructive role in the obe-Worlol Bank:Washington D@r(ine)
health: corporate social responsibility in thesity epidemic? Journal of the American '

age of obesitySociology of Health & lllnessMedical AssociatioB00(15):180811. Ollila E (2003%lobal HealtFRelated Public
31(1):5%65. Enline) Private Partnerships and the United Na-

McCoy D, Chand S, Sridhar D (2009) Glot%al . . .

. . N . jons. Globalism and Social Policy Pro-
Institute of Medicine (2009The U.S. Com- health funding: how much, where it comes ramme. Policy Brief. No 2ir{ine)
mitment to Global Health: Recommendafrom and where it goesHealth Policy and 9 ' y ' arfline
tions for the Public and Private Sectdhe Planning24(6):40%17. Oshaug A (2009) What is the food and drink
National Academies Press:Washington D%/IcDanieI PA, Malone RE (2009) The role industry doing in nutrition conferences”

(enling corporate credibility in legitimizing disease’ D HEalth Nutrition 2(7):101820.

International Food & Beverage Alliancepromotion. American Journal of Public Partnership Governance and Accountability
(2011). 6nline) Health99(3):452,61. Initiative (PGAI) (201The PGA framework:
aﬁromoting best practice in the manage-
d‘nent of partnerships for sustainable devel-
opment (online)
James WPT (2005) The policy challenge bickinsey and Company (2008) The state gfor - 1 <ramer M3 (2002) The competi-
. I . . . ; ge of corporate philanthropy.
coexisting undernutrition and nutrition corporate philanthropy: a McKinsey glObalHarvard Business Revi@#(12):568
related chronic diseasedlaternal & Child survey.McKinsey Qonline) ’ ’

Nutrition 1(3):19%203. McLachlan M, Garrett J (2008) Nutrition
Keys T, Malnight TW, van der Graaf Khange strategies: the new frontiePublic
(2009) Making the most of corporate sociaHealth Nutrition11(10):106875.

responsibility McKinsey Q (nline) Mensah GA, Yach D, Khan M (2011) Indu

Koplan JP, Brownell KD (2010) Response toy response to the obesity threatlournal
the food and beverage industry to the obe-of the American Medical Associati®805

sity threat.Journal of the American Medical(4):36%2. 1. University of California:Berkelegn(ing)

AssociatiorB04(13):148¢88. . . L L
Micronutrient Initiative (2009)investing in Richter J (2004publicPrivate Partnerships

Kraak VI, Story M (2010) A public healtlthe Future: A United Call to Action on Vita- . . S
perspective on healthy lifestyles and public min and Mineral Deficiencies. Global Repor‘?tmOI International Health Polidylaking:

. . - . How can public interests be safeguarded?
prlva.te partner§h|ps for global ch|ldhood2009.(_onllne) World Health Organization/P.Virot:Geneva.
obesity preventionJournal of the American

S . i @nli
DieteticAssociatior. 10(2):192200. Monteiro CA, Gomes_FS, Cannon G (201@nline)
The snack attackamerican Journal of I:)Ub'Ruskin GCommercial Alert Asks UNICEF to
Kraak VI, Harrigan P, Lawrence M, Harrisdit Health100:97%81.

P Jack NVBWinb B (2011Balanci RNB L) &dzLJLl2 NI F2NJ aO53
e Sgnz;:tns anrjwrri]skusrfnpub(lic-pril\?z;at:g(;rr;? Morris SS, Cogill B, Uauy R: Maternal ald NBy Q& 51 & 3 [news Seledsdl e |
nerships to address the global double bur_Chlld Undernutrition Study Group (2008)26 August 26.20020fline)

Scott L, Williams JD, Baker SM, Brace

den of malnutrition.Public Health Nutrition Egrencljlt\r/i?iolr?timanr?gslitacrg?/gnagc?lgisf;iczﬂ_
(in press). - why P Govan J, Downey H, Hakstian AM, Hender-

and what can be done to accelerate pro-
son GR, Loroz PS, Webb D (2011) Beyond
Lang T, Rayner G (2010) Corporate respogress?The Lance871(9612):60821. ( ) Bey

International Organization for Standardiza-McKinsey and Company (2010) Glob
tion (1SO) (201150 2600@ Social respon- forces shaping the future of business an
sibility. Project overviewonline) society.McKinsey Qonline)

Prentice AM (2006) The emerging epidemic
of obesity in developing countriefnterna-
tional Journal of Epidemiolog35(1):939.
(online)

Reich RB (2008he Case Against Corporate
Social Responsibility Goldman School
Working Paper Series GSPROB. August

back to contentsSCN NEWS #39


http://www.unscn.org
http://www.gainhealth.org/gain-business-alliance-global-forum/partnerships
http://www.globalreporting.org/ReportingFramework/
http://www.globalizationandhealth.com/content/7/1/23
http://www.healthyweightcommit.org/HWCF_AnnualReport/HWCF_2010_AR.pdf
http://onlinelibrary.wiley.com/doi/10.1111/j.1467-9566.2008.01121.x/pdf
http://www.nap.edu/catalog.php?record_id=12642
https://www.ifballiance.org/
http://www.iso.org/iso/iso_catalogue/management_and_leadership_standards/social_responsibility/sr_iso26000_overview.htm
https://www.mckinseyquarterly.com/PDFDownload.aspx?ar=2479
http://www.bmj.com/content/341/7764/Editorials.full.pdf
http://www.springerlink.com/content/u3w873051t6325wn
http://www.mckinseyquarterly.com/Strategy/Strategic_Thinking/Global_forces_shaping_the_future_of_business_and_society_2701
https://www.mckinseyquarterly.com/PDFDownload.aspx?ar=2106
http://www.unitedcalltoaction.org/documents/Investing_in_the_future.pdf
http://www.springerlink.com/content/km8q2310n7m05675/
http://siteresources.worldbank.org/INTECAREGTOPHEANUT/Resources/HNPDiscussionSeriesPPPPaper.pdf
http://gaspp.stakes.fi/NR/rdonlyres/7BFDFA31-96D9-49ED-B652-21E2416D6EDB/0/policybrief2.pdf
http://www.pgaframework.org/index.asp
http://ije.oxfordjournals.org/cgi/reprint/35/1/93
http://ssrn.com/abstract=1213129
http://formin.finland.fi/public/download.aspx?ID=12360&GUID=%7b3556FE5F-6CBC-4000-86F3-99EBFD2778FC%7d
http://www.commercialalert.org/PDFs/unicef8.26.02.pdf

24 Features WWW.unscn.org

poverty: social justice in a global market-114. Integrated and coordinated implemen-population health: the business community
place.Journal of Public Policy & Marketingtation and follow up. ¢nline) imperative. Preventing Chronic Disease

30(1): 3846. UN General Assembly (201Epllowup to (6)-A121. gnline)

Shortell SM, Zukoski AP, Alexander JA, Bdahe outcome of the Millennium SummitWorking Group on Global Health Partner-
zoli GJ, Conrad DA, Hasn¥itynia R, So- Draft resolution submitted by the Presidentships (2005)Best Practice Principles for
faer S, Chan BY, Casey E, Margolin FS (200R)jhe General Assembly. Political declaraslobal Health Partnership Activities at
Evaluating partnerships for communitytion of the Highlevel Meeting of the Gen- Country LeveReport of the Working Group
health improvement: tracking the foot- eral Assembly on the Prevention and Comen Global Health Partnershipsiighlevel
prints. Journal of Health Politics, Policy androl of Noncommunicable Disease#&/66/ Forum on the Health Millennium Develop-
Law27(1):49,91. L.1. 68' session. Agenda item 1172n(ine)  ment Goals, 1415 November, 2005. High

Sridhar D Morrison JS, Piot P (2011) ExpeddN Global Compact (2011dn(ine) 'e‘ie' For“t”éonl t_hF? ".'ea'lt.h Millennium De-
tations for the United Nations higlevel ) velopment Goals:Parisofline)

. . ) UN Global Compact Office (200BLN
meeting on noncommunicable diseases : . World Food Programme{um! Brands, KFC,

. - ~"Global Compact implementation tool. .
Bulletin of the World Health OrganlzatlonUniteol Nations Global Compact Leaderg'zza Hut, Taco Bell Launch World Hunger
89(7):471. ¢nline) Summit. online) elief Effort to raise awareness, volunteer-

- ism and funds with Christina Aguilera as
Tesler LE, Malone RE (2008) Corporate phis . T i « 0 <
lanthropy. lobbying, and public health.hUN Global Compact Office (201Rartici- OF YLJ A I3y Q& 3t 2 o[hefvs & L.

American Journal of Public Healt@8 pants. (online) _ release]. 23 September 200@r(ine)
(12):212%33. UN News Centre UNICEF teams with World Health Organization (WHO) (2000)

, , aO52y It RQa G2 NI A& Suiddinky dn dvorkihg2wiB th® firikate SRS Y
The Evaluation Partnership (2018yalua- 1 oqq refease]. 19 July 2002nline) tor to achieve health outcomeExecutive

tion of the European Platform for Action on .
Diet, Physical Activity and Health. Europeak/N System Standing Committee on Nutriboard 107" Session. EB107/20, 30 Novem-

Commission, Directorate General Healtion (UNSCN) (2006Jackling the Double P€r- WHO:Genevonline)
and Consumers. Final Repofhe Evalua- Burden of Malnutrition: A Global Agenda.wHO (2004)lobal Strategy on Diet, Physi-
tion PartnershipLondon. ¢nline) (online) cal Activity, and Health.Report No.

The International Bank for ReconstructionUNSCN (2007 Draft Proposal for Initiat- WHAS7.17. WHO:Genevan(ine)

and Development (IBRD)/The World Banklg SCN Private Sector EngagemeniWHO (2008220082013 action plan for the
(2011) Global Monitoring Report 2011. (online) global strategy for the prevention and con-
Improving the Odds of Achieving the MDGgyNsCN (2010a8ixth report on the world trol of noncommunicable diseases: prevent
The World Bank:Washington, D@ni(ne) nutrition situation: progress in nutrition and control cardiovascular diseases, can-

Thomas A, Fritz L (2006) Disaster relief, intNSCN:Genevanr(line) cers. %Cﬁg{%gii@;i“’l%’e;"Seases and dia-
Harvard ~ Business  ReviewB4(11):114  yNsCN (2010bBcaling Up Nutrition: A ' ofine .
22,158. Framework for ActionBased on a series of WHO (2008b)Global health partnerships:

Traitler H, Watzke HJ, Saguy S (2011) Refipnsultations hosted by the Center forP"09ress on developing draft policy guide-
venting R&D in an open innovation ecosysGlobal Development, the International conf AYSa F2NJ 21 Repart by tfed 2

tem. Journal of Food Scient8(2):R628. ference on Nutrition, USAID, UNICEF an§ecretariat. Executive Board. 12Session.

,th&WOI’ld Bank.g(nline) EB 123/6. WHO:Geneva !ine)
n

Uauy R, Kain J, Mericq V Rojas J, Corvalél . . .
(2008)Nutrition, child growth, and chronic UNSCN (2011). UNSCN Homepag#inE) WHO (2010a) Engaging and Working with
disease preventionAnnals of Medicingl0 . the Commercial Private SectdWHO Policy
11120 US Agency for International Developmeniramework Department of Partnerships
( ) :Ic ' (USAID) (20119JSA|D AdmInIStratOI’ h|gh' and Un|ted Nat|0ns Reform

United Nations (UN) (2009trengthening lights private sector partnerships to reduce

the Global Partnership for Development in diunger and poverty at the World EconomidVHO  (2010D) Partnerships WHAB3.10

Time of Crisis: Millennium Developmenforum [press release]. 28 January 2011AAgenda item 18.1. 21 Mayifline)

Gap Task Force ReportUN:New York. (online) WHO (2011a) Global status report on Ron
(online) US Government (2011Feed the Future communicable diseases 2010WHO: Ge-

'b / KAf RNBY Q& CdFh& GuidebA Pugimasylass acpessdy/2011). Neva. bnling)
{GrdS 2F GKS 22NIRQannN KAt RNBy @ { LISOA I tWHS RPItb)PublicPrivate Partnerships
tion. Celebrating 20 Years of the Conventio[lming P, Zammit A (200®eyond Pragma- for Health WHO:Genevao(line)

on the Rights of the ChildUNICEF:NeW ism -~ appraising UNBusiness Partnerships Yach D, Feldman ZA, Bradley DG, Khan M

York. online) Paper No. 1. PMBR1. Research Institute (2010a) Can the food industry help tackle
UN General Assembly (200Rgport of the for Social Development, United Na-the growing global burden of undernutri-
Special Rapporteur on the right to foodtions:Geneva.dnline) tion? American Journal of Public HealtB0

Olivier De Schutter. Agribusiness and th@ogel D (2008) Private business regukﬂtior(G):974;80. ©nline)

: 4 0 .

rslght to foc;gl Human Rights Council. 13 Annual Review of Political SciertE26X  Yach D, Khan M, Bradley D, Hargrove R,
ession.gnline) 82. Kehoe S, Mensah G (2010b) The role and
UN General Assembly (201Reeping the Wang Y, Lobstein T (2006) Worldwigé&hallenges of the food industry in address-
promise: a forwareooking review to pro- {.ands in’ childhood overweight and obe-INg chronic diseaseGlobal Health6:10.

mote an agreed action agenda to achievejyy |nternational Journal of Pediatric Obe-QNIINE)
tggn'\élg?Ség)gsg;gexggnoéatj?:miez;e;fg sity 1(1):1%25. Yum! Brands Inc. (2018Yorld Hunger Re-
) ) Webber A, Mercure S (2010) Improvind'ef 2011: From Hunger to Hopenline)

back to contentsSCN NEWS #39


http://www.unscn.org
http://www.who.int/bulletin/volumes/89/7/11-089292/en/index.html
http://ec.europa.eu/health/nutrition_physical_activity/docs/evaluation_frep_en.pdf
http://siteresources.worldbank.org/INTGLOMONREP2011/Resources/7856131-1302708588094/GMR2011-CompleteReport.pdf
http://www.un.org/millenniumgoals/pdf/MDG_Gap_%20Task_Force_%20Report_2009.pdf
http://www.unicef.org/rightsite/sowc/pdfs/SOWC_Spec%20Ed_CRC_Main%20Report_EN_090409.pdf
http://www2.ohchr.org/english/bodies/hrcouncil/docs/13session/A-HRC-13-33.pdf
http://www.un.org/ga/search/view_doc.asp?symbol=A/64/665&referer=http://www.unscn.org/admin/modules_edit.php?module=6&Lang=E
http://www.alz.co.uk/sites/default/files/UN%20Declaration%20NCD%20Summit.pdf
http://www.unglobalcompact.org/
http://www.unglobalcompact.org/docs/news_events/8.1/GLN.pdf
http://www.unglobalcompact.org/participant/5948-Kraft-Foods-Mexico
http://www.un.org/apps/news/story.asp?NewsID=4235&Cr=unicef&Cr1
http://www.unscn.org/layout/modules/resources/files/scnnews32.pdf
http://www.unscn.org/en/mandate/private_sector/
http://www.unscn.org/files/Publications/RWNS6/report/SCN_report.pdf
http://www.unscn.org/files/Annual_Sessions/2009_Brussels/SUN_FRAMEWORK_FOR_ACTION_NUTRITION_POLICY.PDF
http://www.unscn.org/
http://www.usaid.gov/press/releases/2011/pr110128.html
http://www.feedthefuture.gov/FTF_Guide_summary.pdf
http://www.unrisd.org/80256B3C005BCCF9/(httpPublications)/225508544695E8F3C12572300038ED22?OpenDocument
http://www.cdc.gov/pcd/issues/2010/nov/10_0086.htm
http://gavistg3.elca-services.com/resources/Global_Health_Partnerships_Best_Practice.pdf
http://www.wfp.org/content/yum-brands-kfc-pizza-hut-taco-bell-launch-world-hunger-relief-effort-raise-awareness-volunteerism-an
http://www.searo.who.int/LinkFiles/Guidelines_on_Resource_Mobilization_ee20.pdf
http://www.who.int/gb/ebwha/%20pdf_files/WHA57/A57_R17-en.pdf
http://whqlibdoc.who.int/publications/2009/9789241597418_eng.pdf
http://apps.who.int/gb/ebwha/pdf_files/EB123/B123_6-en.pdf
http://apps.who.int/gb/ebwha/pdf_files/WHA63/A63_R10-en.pdf.
http://whqlibdoc.who.int/publications/2011/9789240686458_eng.pdf
http://www.who.int/trade/glossary/story077/en/index.html
http://ajph.aphapublications.org/cgi/reprint/100/6/974
http://www.globalizationandhealth.com/content/pdf/1744-8603-6-10.pdf
http://www.fromhungertohope.com/about/

WWW.UNSCN.org Features 25

THE POTENTIAL OF BIGBPRIVATEIVIL SOCIETY PARTNERSHIPS IN HUMANITARIAN EMERGENCIE

NGO PERSPECTIVE DRIGAVFROM EMERGENCY PROGRAMMING INAREHRINCE, HAITI
Hanna Mattinen, Julien Moret

!Senior Food Security and Livelihoods Advisor, Action contre la S#mipr Food Assistance Advisor, Action contre la Faim

$Corresponding author. Emaiilnorel@actioncontrelafaim.org

Author statement: The authors declared not having any conflict of interest.

ensuring global food and nutrition
AaSOdzNRGed . @& Hnon:
population is expected to live in cit-
ies, with up to 2 billion people living
in slums and in informal settlemerits
Up to 1.4 billion people could be af-
fected by urban disasters by 2020
(IFRC 2010). In addition, humanitar-
ian actors are confronted with exac-
erbated state fragility (Feinstein In-
ternational Centreand Humanitarian
Futures Programme 20)G&Gs well as
the emergence of new players in the
humanitarian arena, such as the mili-
tary, an increasingly complex dias-
pora and the private sector, whose
motives for engaging in humanitarian
assistance are fundamentally differ-
ent.

Not surprisingly, humanitarian agen-
cies are faced with questions about
their ability to help the increasing

] . : . number of people affected by emer-
INTRODUCTION: URGEN@NCER-the United N_atlons (FAO) esumatesgencies. They are looking for creative
TAINTY AND INCREASHED that 925 million people are under-

, L and efficient solutions to tackle fu-

The world faces today one of the bigpgﬁgfhegf V:r?é?:”dseS |r:mﬁi(3)1no SfEf?‘gture vulnerability, without compro-

gest challenges ever: how to feed th N ’ ; h mising the humanitarian principles of
fom INe MOst Severe fofm o unger’humanity, neutrality and impartiality.

billion people in 2050, in the face of I
climate change, increased marketacu'[e malnutrition (ACF 2010a). In the food and nutrition sector, busi-

instability and the growing competi- The sheer scale of human vulnerabilness as usual is becoming less com-
tion for the use of natural resources.ity will grow ever greater Greater Y2y @ ¢ KS LINE LJ2 NIi A 2
This challenge becomes even morgulnerability means greater need andn-kind assistance, such as dornor
pertinent considering that the pro- an increased number of affected peosourced irkind food aid, is decreas-
gress towards the Millennium Devel-ple. The total number of people af-ing even in emergencies (WFP 2010,
opment Goals over the start of thefected by natural disasters has tripledHarvey et al. 2010). Other types of
21st century has slowed and, in som@ver the past decade to 2 billion (AClprogramming, such as castnd mar-

of the most affected countries, even2010b), with climate change being &et-based intervention$ are gaining
regressed. In addition, before themajor determinant of nutritional vul- ground and present opportunities
food and economic crisis even startedierability (Crahay et al. 2010). Théoeyond the traditional boundaries of
in 2007, hunger was on the rise. Therapidly increasing urban populationhumanitarian response, including
Food and Agricultural Organization ofurther increases the complexity ofcollaboration with the private sector.

Fruit vendor, partner of the project, in one of the 4 markets of inter-
vention in Portau-Prince, Haiti

'See e.g. Feinstein International Centre and the Humanitarian Futures Programme (2010)
2See e.g. Food for the Cities at www.fao.org/fcit
3Cash-based programming includes Cash for Work (CFW), cash transfers and vouchers.
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