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what would they like to find?

What social media would they prefer? 

What content?
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etc.. etc.. etc..
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Contribute to Scientific Research

“The importance of contributing to research that connects 
scientific production and the lay population.” (participant 203)

Curiosity to find out what it was about

“Media and nutritional curiosity. I found the project innovative. 
Congratulations!” (participant 56)

Change on Behaviors and Actions related to Food and 
Health

“My need to improve eating choice and financial impossibility to 
hire a professional”. (participant 203)

Learn to Improve Food Choices

“I am concerned about having a healthy and balanced diet since I 
am vegetarian at home (when I rarely feel the need for meat, iI have 

it outside).” (participant 193)
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BORED



1- Set your objectives
2- Get to know your audience

2.1- demands
2.2- wishes
2.3- reality

3- Plan your actions
4- Prepare GOOD content
5- Be present 

Keep in mind:
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