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Rapid growth in 
the digital 
advertising 
market 
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Expert meeting on monitoring of digital marketing of unhealthy products to children and adolescents
Moscow, June 2018.
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“programmatic” system of advertising
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“programmatic” system of advertising
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“programmatic” system of advertising
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Complexity of advertisement ecosystem
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Voluntary regulation  ? 
The current ecosystem, would prevent companies making beneficial 
changes, even if they wanted



Social media influencers
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Solution?
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GDPR and current status 

• Consent easier to gain within walled gardens
• A monopoly 
• Regulatory approaches 
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Beyond Monitoring - 1. Age verification of 
online users

2. Tagging of 
marketing 
campaigns

3. Submission of 
campaign 
information by 
industry

4. Regulation
Role of multiple stakeholders, UN Agencies, 
Government, Academic and Civil Society 
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